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Abstract: Youth is an inexhaustible resource in the society. They are the owners
of strength and human resource and also they are the users and producers of
resource and power. Economic and comptehensive development of a country
mostly depends on the youths, who can transform into skilled manpower. In
Bangladesh, youths are earning huge amount of foreign currency by involving
themselves in various sectors of productive and service sectors. Moreover, they
also play vital role in social development. For achieving the desired goals of
youth development, it is necessary to increase their awareness and also to
provide skill development training and credit support among the urban and
rural youths. Furthermore, by determining their needs, employment opportunity
could be created both in government and private sectors, which will change the
youths into skilled human resource and thus contribute to econontic
development of the country. In the present context, the government and private
institutions as well as the Department of Youth Developmént need to play a vital
role in involving the youths in the mainstream of development. As the youths are
the one-third of total population of the country, it is difficult for the Department
of Youth Development to involve them in all spheres of development activities.
As a focal point, the Ministry of Youth and Sports can shoulder the
responsibility avoiding the overlapping of the programmes of youth
development, which are being implemented by various goverizment/privale
institutions. By realiziny- the present problems, it is necessary to give emphasis
on entrepreneurship development training, micro credit support and networking
between the national and local institutions to involve the youths in development
activities. The work area of the Department of Youth Development along with
Bangladesh Small and Cottage Industries Corporation (BSCIC) could initiate
realistic and pragmatic programmes on small entrepreneurship development.
To achieve the desired target, it is necessary lo increase the allocation of budget
in youth development sector in the Annual Development Plan (ADP). Moreover,
it is also necessary to establish a mechanism for effective co-ordination and
networking between the concerned ministries/departments ard different private
institutions for better/smooth implementation of the national progranmes on
youth development.
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Growth Trend and Structural Changes in Foreign Trade of
Bangladesh in the Post-Independence Twentieth Century

Md. Moniruzzaman*

Abstract: Since independence Bangladesh has been facing chronic trade deficit.
The main reasons for this trade imbalance are increasingly large dependence
on import of capital goods and machineries, industrial raw materials, fuel, Jfood
grain and a wide variety of consumer items on import side and low volume of
few traditional export items, low valued products, high concentration on
traditional markets, and low level of product diversification on the export front.
Though the Government started trade policy reform in mid 1980s but it gained
the real momentum in 1990s when the government started initiating a series of
reforms. In the earlier years of independence Bangladesh adopted import
substitution strategy but in the backdrop of frustrated results and changing
global economic scenario Bangladesh switched to outward oriented trade
strategy. The reforms include denationalization of public enterprises,
simplification of private investment procedure, tax holidays, reduction of
quantitative restriction, and removal of ithort licensing, simplification of
custom procedure, eliminating quantitative restriction on import, decreasing
tariff rates, bonded warehouse, and duty drawback facilities etc. The compound
growth rate of export is estimated higher than that of import during 1972-2000.
It is also observed that substantial chdnges occurred in the structure of export
and import in terms of commodity compositions and directions of trade. The
paper analyses the growth trend and structural changes in Foreign Trade of
Bangladesh in the post .ndependence twentieth century from 1972 to 2000.

1.0 Introduction

Foreign trade plays very important and crucial role in economic
development of a country. Economic theories suggest that it reduces the
dependence of foreign aid, augments the base of industrialization,
increases foreign exchange earnings, creates employment opportunities,
helps in transformation of the economic structure etc. Empirical
evidences support that there exist positive correlation and strong causality
between foreign trade and economic growth and development of many
countries.! Bangladesh emerged as sovereign and independent country
on 16 December 1971. Since independence Bangladesh has been facing
with chronic deficit in the balance of trade. The main reasons have been

* PhD Fellow, IBS, University of Rajshahi

1 B. Balassa, 'Exports ¢nd Economic Growth: Further Evidence', Journal of
Development Economics, Vol. 5,1978 and P.C.Y. Chow, 'Causality Between Export
and Industrial Performance: Evidence from NICs', Journal of Development
Economics, Vol. 18, 1987.
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identified as increasingly large dependence on import of capital goods
and machineries, industrial raw materials, fuel, food grain and a wide
variety of consumer i:ems on import side and low volume of few
traditional export items, low valued products, high concentration on
traditional markets, and low level of product diversification on the export
front. The paper is an attempt to analyse the growth trend and structural
change in Foreign Trade of Bangladesh from 1972 to 2000.

The paper is organized into five sections where section one deals with
introduction, section two highlights objectives and methodology, brief
literature review, section three deals with export scenario with its growth
trend and structural changes, section four analyses import scenarios with
its growth trend and structural changes and section five is conclusion.

2.0 Objectives

The broad objective of the study is to examine the growth trend and
structural changes of foreign trade Bangladesh during 1972-2000. The
specific objectives of tle study are to:

O Analyse the export scenario of Bangladesh during the study
period. '

O Determine the trend growth rate of export and the structural
changes.

O Analyse the import scenario of Bangladesh during the study

period.
O Determine the trend growth rate of import and the structural
changes.
3.0 Methodology

The proposed study is both explanatory and evaluative type of research in
nature. It has empirically examined the trend growth rate and structural
change of foreign trade. of Bangladesh from 1972 to 2006. Annual Time
Series Data for the peiiod from 1972-73 to 1999-2000 for export and
import of Bangladesh at aggregate level and disaggregate level has been
used to estimate the trend growth rate and to show the structural changes
in the composition of export and import as well as its destination. The
secondary sources of data included books, journals, published and
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unpublished documents, various publications of the Export Promotion
Bureau (EPB), Bangladesh Bank, Bangladesh Bureau of Statistics (BBS),
Ministry of Finance, World Tables of World Bank, International Financial
Statistics of IMF etc. Data were processed and presented by MS-Excel
and SPSS software.

4.0 Specifications of Export and Import Trend Functions
Specifications of Export and Import Trend Functions

A. The Export Trend Function: .
Log X =, + T+ &
[Log X = Exports in logarithm, T = Year, &, = Error Term, B, = Coefficient]
B. The Import Trend Function:
Log M =P+ 1 T+e
[Log M= Imports in logarithm, T = Year, & = Error Term, B, = Coefficient]
The above two are log-linear models and using OLS method of linear regression we get the
estimate of P; which are the coefficients of time variable. Once P, are estimated then we take
anti-log of By, Then 1 is subtracted from the anti-log of B, and the results are multiplied by

100 to get the compound growth rates of exports and imports.2 The formula for Compound
Growth Rate (CGR) takes the following form:

CGR = [Anti-log of estimated B; — 1] X 100._
5.0 Review of Literature

There are very few systematic and in-depth studies so far to examine the
growth trend and structural changes of foreign trade of Bangladesh. The
existing literatures, related to this study, are briefly reviewed in this
section.

Reza (1981) analyses the chronic trade deficit of Bangladesh arguing
that the export base and export earnings are persistently very low over a
long span of time. He finds out the performance of export sub-sector is
very poor because of heavy concentration on few traditional items like
raw jute, jute goods, tea, fish, leathers etc. Analyzing the trade figures
from 1950 to 1978 he tries to show the problems and prospect of this sub-
sector. He also focuses the employment potential and income distribution

2 D.N. Gujrati, Basic Econometrics, 4th edition, ( Singapore: McGraw Hill Book Co.
2004), p 180.

3 Sadrel Reza. The Export Trade of Bangladesh 1950-1978.(Dhaka: The University of
Dhaka, 1981).
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_implications of export oriented strategy of development. He also suggests

for export-led growth strategy instead of import substitution growth
strategy as a policy option. He also emphasizes on the production of
manufactured goods for the promotion of exports as well as for industrial
growth.

Bhuyan (1982)* examines the prospect of non-traditional exports
focusing on the imports of machinery and industrial raw materials. He
shows that the demands for non-traditional items have been growing and
there remains scope for modernization and expansion of this sub-sector.
He does not give details about the transformation and diversification of
non-traditional exports.

Kabir (1988)° estimates the aggregate import and export demand
functions of Bangladesh using time series data for a sample period from
1973 to 1983. In his study he chooses domestic price, foreign price,
foreign exchange reserve, -exchange rate as explanatory variables. He
estimates the price elasticity and income elasticity of our exports and
imports but he does not analyse the growth of export and imports.

Mahmood (1982)° explains the possibilities of the export led growth in
Bangladesh. He argues that a country like Bangladesh can achieve high
standards of living only through industrialization and expansion of trade
in manufacturing. Citing examples of South Korea, Taiwan, Singapore,
Hong Kong he mentions that Bangladesh should avoid import
substitution industries and move to manufactured export because the
demand for manufactured expdi‘ts are more stable compared to traditional
products. He argues that traditional exports suffer from supply inelasticity
in the world market.

Talukdar (1983)" analyses the diversification of export with reference to
Ready Made Garments (RMG). He points out that Bangladesh has
comparative advantage in RMG because of cheap labour. He opines that

+ A. R. Bhuyan. Non-Traditional Exports of Bangladesh: Trends, Performance and

Prospects.( Dhaka: Bureau of Economic Research, University of Dhaka, 1982).

R. Kabir. "Estimating Import & Export Demand Functions: The Case of Bangladesh",

Bangladesh Institute of Development Studies, Vol. 16, No. 4,(Dhaka: December 1988).

¢ Wahiduddin Mahmood. "Possibilities of Export-led Growth in Bangladesh". , The
Bangladesh Journal of Political Economy , Vol. 6, No. 1, (Dhaka: 1982).

?  Md. Serajul Islam Talukdar. "Scope for the Diversification of Export Trade in
Bangladesh with Special Reference to Ready Made Garments". Bank Parikrama,
Dhaka, Vol.8, No.3,4, (September and December, 1983).
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export earnings could be enhanced through promotion of RMG. This
study places more weights only one export items. But other developing
countries have been enjoying comparative advantage in RMG. So, in
order to face global challenges Bangladesh should diversify export base. ‘

Roy (1991)* analyses the determinants of export performance of
Bangladesh using an econometric analysis. He examines the causal
relationship of the determining factors and export performance for
Bangladesh. His study finds that the export performance of Bangladesh is
associated with greater commodity diversification of exports. He shows
that commodity exports have been diversified more over the years.
Liberalization of trade and industrial polices has important consequences
for the composition of exports as well as growth and stability.

Ahmed (2001)° analyzes the trends and impact of trade liberalization in
Bangladesh. He examines the impact of trade liberalization on import
demand, export supply, industrial growth of Bangladesh using modern
time series method of co-integration and error correction modeling. In
analyzing Bangladesh experience with trade liberalization he addresses a
number of key issues such as nature and policy instruments of trade
liberalization, the degree of trade liberalization, impact of trade
liberalization on import demand, export supply, industrial growth and
government revenue, and external constraints faced by Bangladesh. He
finds that both at aggre yate and commodity level the import is generally
less sensitive to import price changes whereas export both at aggregate
and commodity level are sensitive to real exchange rate and relative
prices. Bangladesh export supply is found as price inelastic at both levels.
Using ECM he finds that trade liberalization it has significant role in
improving the trade performance of Bangladesh.

Haseen (2007)" examines the policy shifts, structural change and growth
performance of export and import of Bangladesh since independence.
Analyzing annual export and imports figures she tries to determine the
growth of export and import and to find out the change in composition of

Dilip Kumar Roy. "Determinants of Export Performance of Bangladesh". The
Bangladesh Institute of Development Studies, Vol. 19, No. 4 . (Dhaka: December 1991).
Nasiruddin Ahmed. Trade Liberalization in Bangladesh: An Investigation into Trend.
Dhaka: The University Press Limited, 2001.

Laila Haseen . 'Foreign Trade in Bangladesh: Policy Shifts, Structural Change and
Growth Performance', Th': Jahangirnagar Economic Review, vol. 18, June 2007.
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export and import. She also highlights the direction of foreign trade,
openness of economy, policy regimes etc. She finds that despite different
policy regimes and strategies Bangladesh foreign trade has gained
chronic trade deficit and import has dominated over export.

Choudhury (2001)" estimates export demand function of total exports of
Bangladesh and exports to fifteen major trading partners over the period
1972-73 to 1997-98. She shows growth, performance, structural change
of export sector.

=

6.0 Export Scenario of Bangladesh during 1972-2000

It has been revealed from the history of foreign trade of the then Bengal
that the economy was an export-oriented one since the beginning of the
eighteenth century. The low price of raw Silk, Textiles and Food-grains
attacked many traders of other parts of Asia and of Europe. However, the
export-oriented foreign trade of Bengal did not put substantial impact on
the domestic economy in terms of development of a local market or
production base to meet increasing demands for export products. Due to
the Industrial Revolution in England and the advancement of science and
technology in other parts.of the world, the products of Bengal gradually
lost its international market. On the other hand the territory became
dependent on import of manufactured products from abroad. This process
had been continuing throughout the British period and East Pakistan. The
government of Pakistan emphasized on exporting raw materials, primary
and agricultural products while pursuing Import Substitution Strategy
(ISS). But proper atter tion was not put in place to develop domestic
manufacturing base and to increase domestic demand.

After independence Bangladesh continued the ISS policy. As a war
devastated newly born country Bangladesh experienced very low exports
for the first couple of years of its independence. The annual export growth
rates were volatile with negative rate in some year upto 1986-87. Since
then Bangladesh continued to achieve substantially high and positive
growth rates in exports with few exceptions. The expcrt earnings, growth
rates and its share in GDP have been shown in table-1:

" Riffat Zamar Choudhury, 'Export Demand Function of Bangladesh: An Econometric
Exercise', The Bangladesh Development Studies, vol. xxvii, 2001, pp 67-88.
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Table-1: Exports of Bangladesh during 1972-73 to 1999-2000

Year Exports Growth Rate | Exports as Remarks
(in M.US$) (%) % of GDP

1972-1973 369.7 437 4.0 First Decade of
1973-1974 369.7 4.37 4.0 Independence (1972-1973
1974-1975 344.0 -6.95 24 to 1981-1982).
1975-1976 371.9 8.12 5.0 Bangladesh could not
1976-1977 404.6 8.74 5.7 reach even at US$
1977-1978 489.8 21.04 5.0 1billion level of Exports.
1978-1979 609.7 24.69 5.3
1979-1980 7223 18.47 -, 5.5
1980-1981 711.0 -1.56 - 5.0
1981-1982 626.0 -11.94 4.3
1982-1983 686.0 9.58 5.6 Second Decade of
1983-1984 811.0. 18.21 5.7 Independence
1984-1985 934.0 15.24 5.9 (1982-1983 to 1991-
1985-1986 819.0 -12.37 52 1992). Bangladesh
1986-1987 1074.0 31.14 6.1 reached at US$ 1billion
1987-1988 1231.0 14.61 6.4 level of Exports and it .
1988-1989 1286.0 4.47 6.3 grew at closer to US§ 2
1989-1990 1524.0 18.50 . 6.9 billion.
1990-1991 1718.0 12.79. 73
1991-1992 1993.0 15.94 8.4
1992-1993 2383.0 19.56 9.9 8 Years of Third Decade
1993-1994 2600.0 9.10 9.9 of Independence (1992-
1994-1995 3473.0 33.54 11.8 1993 to 1991-1992).
1995-1996 3884.0 11.83 12.2 Bangladesh reached at
1996-1997 4427.0 13.83 13.5 closer to US$ 6 billion
1997-1998 5172.0 16.82 15.2 level of Exports.
1998-1999 5324.0 2.94 14.7
1999-2000 5762.0 8.22 15.2

Source: Export From Bangladesh 1972-73 to 1999-2000, Export Promotion
Bureau.

From table: 1, it appears that Bangladesh failed to achieve even US$ 1
billion level of export: during the first decade of independence with
highest export earnings at US$ 722.30 in 1979-1980. We can observe the
phenomenal growth rates achieved in this decade were 21.04% in 1977-
1978, 24.69% in 1978-1979 and 18.47 in 1979-1980. The export earnings
decreased to US$ 711.0 and US$ 626.0 for the next two fiscals with
negative growth rates at (-)1.56% and (-)11.94% in 1980-1981 and 1981-
1982 respectively.

During second decade of independence Bangladesh achieved highest
export earnings at U$ 1993.0 million with registering 15.94 growth rate
in 1991-1992. In this decade the only negative growth rate (-12.37%) was
happened in 1985-1986. But this set back was overshadowed by
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immediate overwhelming success in achieving 31.14% increase of export
in the next fiscal 1986-1987. The remaining part of twentieth century and
the eight years of third decade of independence Bangladesh experienced
tremendous success in export earnings which is marked by US$ 5762.0
million in 1999-2000 with 8.22% growth rate. The highest ever growth
rate was recorded as 33.54% in 1994-1995 during the post-independence
Bangladesh in the twentieth century. Bangladesh achieved commendable
performance in export growth because of the overwhelming growth of
RMG and knitwear exports over 1981-2000. The annual average growth
rate of this sub sector was 37% over 1981-2000 and 29% for the period
1990-2000."

6.1 Compound Growth Rates of Exports

The compound growth rates of exports are estimated for the entire study
period from 1972-1973 to 1999-2000 along with the same for first decade
(1972-1973 to 1981-1982), second decade(1982-1983 to 1991-1992) and
the remaining eight years of twentieth century of our independence. The
results are shown below:

Table-2: Compound Growth Rates for Exports

Period Estimated Trend Equation CGR (%)
1972-1973 to 1981-1982 logX=2.48 +.039T 9.40
1982-1983 to 1991-1992 logX=2.29 +.049T 11.94
1992-1993 to 1999-2000 logX=2.18 + .058T 14.29
1972-1973 to 1999-2000 logX=2.40 + .047T 11.43

Source: Author's own calculation.

In the above table it is observed that the compound growth rate of exports
in the first decade of independence i.e. 1972-1973 to 1981-1982 is 9.40%
while the same is 11.94% in the second decade i.e. 1982-1983 to 1991-
1992 and 14.29% in the next eight years of third decade i.e. 1992-1993 to
1999-2000. It indicates that the growth rates of exports are higher in the
subsequent decades meaning that our export trade is on increasing trend.
The overall compound growth rate for 1972-1993 to 1999-2000 is
estimated as 11.43%.

= bid, p.69
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6.2 Structural Changes of Exports

In this section we shall show the structural changes taken place in the
exports of Bangladesh during 1972-1973 to 1999-2000. The changes are
characterized mainly by the changes in commodity compositions and
direction of export destinations. Table 2 shows the commodity
composition of exports while the destination of exports is depicted in
table-3.

Export literatures and studies show- that jute and raw jute were
traditionally the main export items after independence. In 1973-1974 jute
and raw jute contributed to about 90% of total exports while the
remaining 10% was contributed by mainly leather, tea and chemical
products. Gradually the share of jute and raw jute decreased due to less
demand in world market. Its shares in total exports became 70% in 1977-
1978, 73.9 in 1979-1980, 57.8% in 1984-1985, 29.7% in 1989-1990,
11.5% in 1994-1995, 7.06% in 199821999 and 5.87% in 1999-2000.
Traditional export items contributed to 97.04% in 1973-1974, 88.4% in
1977-1978, 87.8% in 1979-1980, 71.8% in 1984-1985, 44.0% in 1989-
90. So it is evident that the shares of traditional exports are falling. It
becomes only 12.14% in 1994-1995, 7.76% in 1998-1999 and 6.12% in
1999-2000. )

On the other hand the shares of non-traditional exports increased
substantially over the years. In 1973-1974 the share was recorded as
2.96% which increased to 11.6% in 1977-1978, 12.2% in 1979-80, 28.2
in 1984-1985. Basically the growth of non-traditional exports could be
explained by the Ready Made Garments (RMG) and Knitwear as new
export items. The contribution of non-traditional exports boosted fast in
subsequent years which were 56% in 1989-1990, 87.83% in 1994-1995,
92.24% in 1998-1999, and 93.88% in 1999-2000. The share of RMG was
0.1% in 1979-1080 which increased to 12.4% in 1984-1985. The total
share of RMG and Knitwear together was recorded as 40.90% in 1989-
1990 which rose to 64.1% in 1994-1995, 75.67% in 1998-1999 and in
1999-2000.



Y Growth Trend and Structural Changes in Foreign Trade of Bangladesh ...

Md. Moniruzzaman

Table-3: Percentage Shares of Exports of Major Items

(n %)
Year Jute and Tea Leather and Frozen food RMG
Jute Goods Leather Goods
1972-1973 90.7 2.7 4.6 13 -
1981-1982 66.2 6.3 10.6 8.8 1.2
1991-1992 21.6 1.8 8.3 7.3 59.3
1999-2000 6.3 03 3.7 6.4 81.5

Source: Export From Bangladesh 1972-73 to 1999-2000, Export Promotion
Bureau. . '

If we classify the export items as primary commodities and manufactured
commodities, we observe that the share of primary commodities
gradually decreased and the same for manufactured commodities
increased over the years. The share of primary commodities was recorded
as 41.41% in 1973-1974 which was decreased in the subsequent years as
34.45% in 1977-1978, 30.75% in 1979-1980, 33.88% in 1984-1985,
21.20% in 1989-1990, 13.02% in 1994-1995, 7.95% in 1998-1999 and
8.16% in 1999-2000. On the other hand the share of manufactured items
of total exports was recorded as 58.54% in 1973-1974 which was
subsequently recorded as '65.55% in 1977-1978, 69.25% in 1979-1980,
66.12% in 1984-1985, 87.80% in 1989-1990, 86.98% in 1994-195,
92.05% in 1998-19908 and 91.84% in 1999-2000. The structural change
in the composition of exports is a major breakthrough in our export sector
over the period 1981-2000. The share of RMG and Knitwear in total
exports increased from less than 1% in 1981 to about 40% in 1990 and
76% in 2000. The share of traditional export declined from 74% in 1981
to 33% in 1990 and only 6% in 2000.The share of manufacturing exports
in total exports increased from 57% in 1972-1973 to 66% in 1977-1978,
77% in 1987-1988, 88% in 1995-1996 and 90% in 1997-1998."

6.3 Direction of Exports of Bangladesh

Traditionally the USA is main destination of our exports followed by
European countries, Canada, Australia, Japan and other Asian countries.
The share of total exports directed to the USA was 16.15% in 1973-1974,
13.70% in 1983-1984, 28.99% in 1993-94, 37.38% in 1997-1998, and
39.52% in 1999-2000. The UK imported 6.75% of our total exports in
1973-1974, 5.25% in 1983-1984, 10.23% in 1993-94, 8.35% in 1997-
3 Ibid, pp. 70-71.
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1998, and 8.69% in 1999-2000. Germany imported 1.90% in 1973-1974,
1.65% in 1983-1984, 10.86% in 1993-94, 9.90% in 1997-1998, and
11.45% in 1999-2000. We exported to Italy 2.97% of our total exports in
1973-1974, 8.52% in 1983-1984, 6.73% in 1993-94, 5.24% in 1997-
1998, India is also seen as one of the major destinations of our exports.
We exported 4.38% of our total exports to India in 1973-1974, 2.61% in
1983-1984, 0.66% in 1993-94, 1.27% in 1997-1998, 1.12% in 1999-
2000. If we look at the direction of Exports by major regions we observe
that the American region and EU countries are the major sources of our
export destination followed by Asian, Middle East and African regions.
Regional distribution of our exports is shown in table-4:

Table-4: Distribution of Exports by Regions

Region Share of Exports by Year (in percentage)
1972-1973 | 1982-1983 1994-1995 1997-1998 1999-2000

American 2730 13.00. 36.72 40.00 41.80
EU Countries 26.40 18.60 40.14 43.47 44.50
Asian 07.50 27.70 13.43 08.95 07.50
Middle East 03.70 13.10 03.17 02.78 02.20
African 12.60 13.10 02.39 1.02 00.70
Others 22.50 14.50 04.15 03.78 03.30

Source: Export From Bangladesh 1972-73 to 1999-2000, Export Promotion
Bureau.

It is evident from the table that EU countries and American region are the
two major destinations of our exports which reflect the higher degree of
market concentration and this type of dependency is always vulnerable
and may pose external shocks.

7.0 Import Scenario of Bangladesh during 1972-2000

The annual import figurss from 1972-1973 to 1999-2000 are shown in the
following table. In the first decade of our independence the highest
import was US$ 2572 million in 1981-1982. In the second decade the
same was recorded highest as US$-3759million in 1989-1990. The import
rose to US$ 8403million in 1999-2000. The annual growth rates of import
were found more volatile in the first decade of independence as it -
31.37% in 1976-1977 and 54.17% in 1977-1978. During the second
decade of independence the import growth rates were moderate and fairly
stable which was recorded highest as 13.46% in 1987-1988 and lowest as
-0.20% in 1991-1992. Since 1992-1993 there was no negative growth of
import. Import was in on increasing trend and the growth was 37.27% in



Qv Growth Trend and Structural Changes in Foreign Trade of Bangladesh ...

Md. Moniruzzaman

1994-1995 and 3.09% in 1996-1997. The shares of imports in GDP were
in between 8.7% and 22.2 % during 1972-1973 to 1999-2000". Since
1995-1996 the share of imports in GDP remained more than 16%. The
more share of import in GDP compared to export share indicates more
trade deficit.

Table-5: Imports of Bangladesh during 1972-73 to 1999-2000

Year Imports Growth Rate | Imports as Remarks
(in M. US$) (%) % of GDP

1972-1973 780 = 8.7 First Decade of Independence
1973-1974 925 18.58 10.0 (1972-1973 to 1981-1982).
1974-1975 1403 51.67 9.8
1975-1976 1275 -9.12 17.1
1976-1977 875 -31.37 12.3
1977-1978 1349 54.17 13.8
1978-1979 1556 15.34 13.6 Bangladesh Import reached at
1979-1980 2372 52.44 183 US$ 2.5 billion level.
1980-1981 2533 6.78 17.7
1981-1982 2572 1.54 19.8
1982-1983 2309 -10.22 18.6 Second Decade of
1983-1984 2353 01.90 16.4 Independence (1982-1983 to
1984-1985 2647 ©12.49 16.9 1991-1992).
1985-1986 2364 -10.69 15.1
1986-1987 2620 10.82 14.9 Bangladesh reached at US$
1987-1988 2986 . 13.46 15.6 3.4 billion level of imports.
1988-1989 3375 13.02 16.5
1989-1990 3759 11.33 - 16.8
1990-1991 3470 -7.68 14.8
1991-1992 3463 -0.20 14.6
1992-1993 3986 15.10 16.6 8 Years of Third Decade of
1993-1994 4250 6.62 16.2 Independence (1992-1993 to
1994-1995 5834 37.27 19.9 1991-1992).
1995-1996 6947 19.08.- - 21.8
1996-1997 7162 3.09 21.8 Bangladesh reached at closer
1997-1998 7524 5.05 22.0 to US$ 8.4 billion imports.
1998-1999 8018 6.56 22.1
1999-2000 8430 4.80 22.2

Source: Economic Trends, Bangladesh Bank, Foreign Trade Statistics, BBS,
various issues.

7.1 Compound Growth Rates of Imports

The compound growth rates of imports are estimated for the entire study
period from 1972-1973 to 1999-2000 along with the same for first decade
(1972-1973 to 1981-1982), second decade (1982-1983 to 1991-1992) and
the remaining eight years of twentieth century of our independence. The
results are shown below:

" Nabi Maruf Ashraf, Growth and Diversification of Foreign Trade: Impact on the
Performance of External Sector of Bangladesh, unpublished PhD thesis submitted to
Institute of Bangladesh Studies, (University of Rajshahi, October 20006).
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Table-6: Compound Growth Rates(CGR) for Imports

Period Estimated Trend Equation CGR (%)
1972-1973 to 1981-1982 logM=2.85 + .056T 13.76
1982-1983 to 1991-1992 logM=2.95 + .025T 5.93
1992-1993 to 1999-2000 logM=2.95 + .048T 11.69
1972-1973 to 1999-2000 logM=2.95 + .035T 8.39

Source: Author's own calculation.

In the above table it is observed that the compound growth rate of imports
in the first decade of independencé ie. 1972-1973 to 1981-1982 is
13.76% while the same is 5.93% in the second decade i.e. 1982-1983 to
1991-1992 and 11.69% in the next eight years of third decade i.e. 1992-
1993 to 1999-2000. It indicates that the growth rates of imports are
fluctuating and it becomes lower than the first decade meaning that our
domestic production is on increasing trend. The overall compound
growth rate of imports for the period 1972-1993 to 1999-2000 is
estimated as 8.39% whereas the compound growth rate of export for the
same period is found as 11.43%. It indicates that our export sector has
performed well compared to that of import sector during 1972-1993 to
1999-2000.

7.2 Structural Changes of Imports

In this section we shall show the structural changes taken place in the
import of Bangladesh during 1972-1973 to 1999-2000. The changes are
characterized mainly by the changes in commodity compositions of
imports and sources of imports. Tablé- 3 shows the commodity
composition of imports while the sources of import are depicted in table-4.

Table-7: Percentage Shares of Imports by Economic Classifications

Years Consumer Materials for Capital Goods Materials for
Goods Consumer Goods Capital Goods
1973-1974 57.3 18.4 18.1 6.2
1978-1979 18.8 42.0 18.4 20.8
1983-1984 28.8 36.6 26.6 10.0
1988-1989 34.5 33.0 11.8 20.7
1993-1994 41.48 28.89 12.0 17.63
1998-1999 39.1 29.2 13.30 18.4
1999-2000 40.0 28.2 11.9 19.9

Source: Economic Trends, Bangladesh Bank, Bangladesh Economic Review,
various issues.
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It is evident from the above table that consumer goods and the raw
materials for consumer goods dominated as principal import item. The
share of capital goods and raw materials for capital goods in total imports
was 24.2% in 1973-1974, 39.2% in 1978-1979, 32.5% in 1988-1989 and
31.8% in 1999-2000. On the other hand the share of consumer goods and
raw materials for consumer goods declined gradually as it was 75.7% in
1973-1974, 60.8% in 1978-1979, 68.3% in 1988-1989 and 68.2% in
1999-2000.

The relative share of princiIS:;l import commodities is shown in table-8.
At the earlier years o independence food grain was our main import items
but gradually its share in total imports decreases over the years as
domestic production substantially increased.

The import of cotton and textiles increases over the years because of
higher domestic demand in local RMG and Knitwear manufacturing. The
import of capital goods and materials for capital goods remained a large
portion of our total import indicating positive sign of domestic
industrialization and expansion of manufacturing base.

Table-8: Relative Share of Principal Imported Commaodities.

: (in %)
Year Food | Crude Petroleum | Cotton | Fertilizer | Capital Goods
Grain and Petroleum and and Materials
Products Textiles
1973-1974 36.0 9.8 7.1 2.6 17.0
1978-1979 12.7 12.2 ) 6.1 8.6 26.7
1983-1984 153 15180 6.4 32 28.4
1988-1989 11.12 8.33 7.36 3.19 32.29
1993-1994 4.05 8.37 18.13 3.5 33.34
1998-1999 8.89 4.85 16.76 1.5 24.59
1999-2000 453 7.59 17.02 0.95 25.38

Source: Sultan Hafeez Rahman'®, Economic Trends, Bangladesh Bank, various issues.

' Sultan Hafeez Rahman, 'The External Economy of Bangladesh: Trends, Structure and
the Terms of Trade, BIDS Research Report No. 120, (Dhaka, BIDS, 1990), p. 27.
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Table-9 : Sources of Imports by Regions

(in %
Region Share of Imports by Year (in percentage)
1973-1974 | 1985-1986 1994-1995 1997-1998 1999-2000
American 31.71 12.40 6.48 6.23 12.44
EEC Countries 19.45 11.96 7.57 10.22 8.90
East Europe 15.45 3.50 0.87 1.73 2.63
Asian 19.70 50.88 63.20 64.68 60.96
Middle East 2.88 14.98 03.17 5.59 7.69
African 1.20 0.76 0.37 0.75 1.00
Oceania 7.21 1.57 1492 5.60 3.61
Others 24 3.95 3.42 5.2 2.7

Source: Economic Trend of Bangladesh Bank, Bangladesh Economic Review(various issues)

Form the above table it is clear that Asian countries become major source
of our imports. This is because of bulk import from India and China due
to the geographical proximity. In 1973-1974 American regions was our
main source of imports followed by Asian, EEC and East European
countries. Asian countries become the source of 50 per cent imports in
1985-1986. In 1999-2000 the share of import of Asian countries was
recorded as 60.96%. :

8.0 Conclusion

Though Bangladesh has been suffering chronic trade deficit since
independence but there are a number of remarkable achievement in
improving trade-gdp ratio, export diversification in terms of items and
markets, increase imports of capital goods and raw materials for capital
goods. The significant increase in trade-gap ratio of Bangladesh reflects
greater degree of openness of the economy to the external world. The
structure of export has changed significantly, shifting from primary goods
to manufacturing goods and from traditional to non-traditional items. The
structure of imports al-o changed significantly in terms of commodity
and sources. The government initiated extensive trade reform programs
to increase of export of newly developed non-traditional and higher value
added products. The major elements of the policy reforms included
liberalization of imports and simplification of import procedures,
rationalization of tariff structure, reduction in tariff rates and quantitative
restrictions, pursuit of a flexible exchange rate policy, allowing IMF-



O Growth Trend and Structural Changes in Foreign Trade of Bangladesh ...

Md. Moniruzzaman

consistent counter trade, and provision of specific and transparent export
promotion measures. The Five Year Export Policy and Five Year Import
Policy Order were adopted by the government during the Fifth Five-Year
Plan period (1997-2002) to improve the foreign trade sector of
Bangladesh with emphasis on product diversification and quality
improvements, backward linkages, foreign investment etc on export side
and import of raw materials, capital machinery on the import side.
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A Study on Bangladesh-Italy Tourism Prospects
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Abstract: Business and tourism trend throughout the world, as well as in
Bangladesh, not only enhances the possibilities of national financial stature;
but also depicts the prospect of intellectual and cultural exchange, technology
transfer, overseas employment, export promotion of human resources and many
others. Although tourism in developed countries has started emerging as a
thrust revenue sector entailing national economic development agenda in the
late fifties in compliance to new economic order approach; this is quite new for
most developing countries in South Asia. In Bangladesh, tourism seems to have
started gaining momentum since the late eighties only. Comparative study
findings suggest that business and tourism have become the timeliest global
economic adaptation. Embedding of business and tourism appear to become a
universal global trend too. In both Italy and Bangladesh, business expansion
prospects lie in the sectors like- jute and jute goods, apparel, pharmaceuticals,
glass and glass products, information technology and telecommunications,
computers and office equipment, and a plethora of accessories. The prospect
discussed in this paper calls for proper coordination between country's
commerce and finance ministry for simplifying institutional procedures and
systems to anticipate and respond to the expanding global economy, along with,
attempts to assess the extent of Bangladesh's prospect in formation of effective
economic tourism alliance with Italy.

Introduction: Global Perspectives of Business-Tourism Intersection

In this era of globalization, the 'global village' metaphor captures the
essence of bridging the gaps between global citizens; narrowing down of
physical and attitudinal distances between them; as well as expansion in
human interaction through spatial mobility, transmigration, overseas
fortune-hunting and sharing of livelihood stakes (MacCannell 1999,
Weaver 2006, Jenkins 1994). By and large, this has become expedited
along people's sharing of stakes through expansion of tourism network
and people's continued strive for innovative business ventures (Hart
2007, Hawken, et. al., 1999, Harris et al., 2002).

Two essential elements of business and tourism have emerged throughout
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the above process. These are 'business tourism* and 'tourism business'
(Brewer1978, Beech & Chadwick 2006, Bond & Ladman. 1972, 1974).
Multi-lateralism and bilateralism thus far have been becoming a mutually
inclusive consequence of global tourism economic adaptation. At the
same time, it is playing an active role in bridging the gap between the
North and the South-the developed and developing countries striving
towards economic prowess (Borécz 1992, Bosselman et al., 1999,
Chambers 2000).

=

The first and foremost concern for the developing countries of the South,
hence, is to identify the most suitable countries befitting for their
'business tourism' and 'tourism business' ventures. In 2004, Italy has been
identified as the most perfect place for the Third World Countries'
tourism-based economic partnering (Hansen 2004). In this backdrop, this
analytical paper attempts to examine the extent of Bangladesh's prospect
in formation of effective tourism economic alliance with Italy.

Rationale, Objective and Methodology of the Paper

The rationale of this paper is to dig deep into underlying prospects of
mutually benefiting business and tourism ventures between Italy and
Bangladesh. The objective, in this respect, is to aid policy planners and
stakeholders in 'business tourism' and 'tourism business' to concretely
understand cross-country facts. The methods and techniques of this study
is constituted of extensive and intensive document review and content
analysis towards recording a plethora of prospects in economic tourism
between the countries. It is hypot}iesized that Italy could constitute one of
the most prospective business and tourism frontiers for Bangladesh. As
well, Bangladesh could provide a unique space to Italy for its business
and tourism expansion. A glimpse of the global business and tourism
scenario is worth presenting at the very outset of this discussion.

Business tourism means anyone traveling in a business or official capacity for purposes
related to their work/profession or in some cases other official capacity. '‘Business'
implies a continuation of the respondent's normal/ main occupation during the visit. The
respondent do not become part of the labor force of the region during tours. It cannot be
considered business tour when tourists enjoy working holiday unless business,
whenever work is not the main reason for visit, whenever weekly or fortnightly
commuters returning to or from their main occupation, whenever people are identified
as military/ embassy personnel/ merchant navy/ aircrews; wherever people visit
overseas for voluntary work; and wherever temporarily stay with a religious community
but not a priest.
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Global Business and Tourism Situation: A Brief Reflection

As presented in the global business tourism almanac (2004), world
business tourism has marked a three-fold rise by the year 2000 in
compared to that in 1980 (Harris et al., 2002, Goeldner & Ritchie 2003,
Hart 2007). Recent studies present that the United States (US) alone
doubled outsourcing its industries and multinational corporations to
developing countries in every yearly basis during 1990-2000 (Cooper
1993, Cross 1993, Mohiuddin 2006). Eighty percent of such outsourcing
is made to the developing countries like Bangladesh, India, Sri Lanka,
Thailand, Indonesia, Malaysia, and Philippines, Heiti and other
Caribbean states. Although European countries remained much lagged
behind in outsourcing compared to that of the US, they also seem to have
grown greater interest of similar ventures in recent days (Bakalis 1994,
Bandy 1996). This is because conventional top-down and bureaucratic
trade diplomacy tends to be replaced by more people-centered
entrepreneur-level bilateral arrangements towards creating congenial
business environment (Bennett 1994).

Bangladesh instance is worth depicting in this context. Immediately
before inception of the gradual phasing out of multi-fibre agreement since
2000, the Bangladesh garment sector drew huge positive attention of the
overseas buyers of the US and Europe (Absar 2001, 2001a). This is not
only because of the advantages of cheap labour, but also for Bangladesh's
efficiency in quality control; favorable water, weather and climate for
fabric processing to preservation (Bhattachariya 1994, 1996, 1999;
Bhattachariya & Rahmun 2001), and serving the global clothing market
with the commitment to remain uncompromising about best quality
product supply (Quddus and Rashid 2002, Mohiuddin 2004).

Now comes the point of tourism. In reality, business and tourism
constitutes two sides of a coin. For instance, the garment sector in
Bangladesh resulted in establishment of about one-thousand buying
houses of different sizes and magnitude; visits of about half million
foreigners for business, research, consultancy, internship, training and
journalism every year; construction of a large number of international
quality hotels, inns, hostels, dormitories, restaurants, parks, commuter
transportation, aviation, cruise services and tourist sites; sprouting of
thousands of tours and travel farms, rise of eco-sensitivity and notions of
eco-tourism etc (Mohiuddin 2004). All these instances indeed represent
that tourism and business retain the potentials of bringing out various
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layers of backward and forward linkages of development.

These processes give rise to humane and human development discourses
too. Despite some academic-arena criticism of women's wage-
exploitation in the garment sector-there is a growing acknowledgement of
the fact that Bangladesh has become the best role model in women's
empowerment in South and South-east Asia in part due to embedding
with business principles influence, urge, insistence, campaign and
lobbying of the overseas buyers and human rights activists the agenda of
elimination of child labour from factories, and conditions of ensuring just
environment for workers (Zaman 1995, 2000, Zohir 1998, 2000; Zohir &
Paul-Majumder 1996).

It is worth noting that the fastest emerging and the second biggest foreign
revenue-earning sector in Bangladesh-the pharmaceutical sector-is also
thought to invoke a further boost in tourism and business (VanDuzer
2006). :

Business and tourism trend throughout the world, as well as in
Bangladesh, not only enhances the possibilities of national financial
stature; but also depicts the prospect of intellectual and cultural exchange,
technology transfer, overseas employment, export promotion of human
resources, life-skill and capacity building of people, strengthening of
higher study opportunities for promising students, formation of overseas
research networks, outreach expansion of humanist projects, sharing of
aesthetics, literature, arts and craftsmanship; attainment of globality in
culinary and costume adaptation, and above all growing interaction
between people of diverse cultural backgrounds (Angell 1967, Anzola-
Betancourt 1974, Archer & Sadler 1976, Armstrong 1972).

Although tourism in developed countries has started emerging as a thrust
revenue sector entailing national economic development agenda in the
late fifties in compliance to new economic order approach; this is quite
new for most developing countries in South Asia. In Bangladesh, tourism
seems to have started gaining currency since the late eighties only.
Beforehand, tourism had been being considered through the lenses of
amateurism, not with professionalism. It scantily created an image of
viable occupation option for youth-as well as in the mindset of national
policy planners. New university graduates hardly chose tourism as career
option. A study® of the first author conducted in late Nineties revealed that
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only 0.5% Chittagong University fresh graduates (1 in 200 respondents)
preferred hospitality management as their career option. At that time,
tourism was commonly perceived as an exclusive and fancy venture of
the well-off people, and treated as synonym of pleasure trip, leisure and
relaxation, and nomadic obsession of a few finger-countable travelers by
mstinct.

However, a recent-most follow-up of that study® conducted in this year
reveals a considerable reversal in occupational preference of fresh
graduates. By now, 20.5% (41 in 200) fresh graduates prefer tourism and
related activities’ as occupation. It constitutes the second top-most
preference of the top-ten® preferences. Most interestingly, "business"-the
other discussion topic of this paper tops the ladder. Business as
occupation is the preference of 20% fresh graduates by now. However, in
1989, only 5% student; preferred business as their desired occupation,
and it stood as the seventh of the top-ten choices at that time.

These comparative study findings suggest that business and tourism have
become the timeliest global economic adaptation. Embedding of business
and tourism appear to become a universal global trend too. Once
hospitality and care provisions have been being considered as service
delivery options. By now, they are considered as institutions. Once they
were based on the principle of 'guaranteed customer satisfaction'. Now
they embody the principles of skill, efficiency, delicacy and
sophistication. This is evident in opening of tourism and hospitality
management higher degree courses in most leading universities
throughout the world. About twenty new tourism discourses (for inst. a
few of them are ecotourism, business tourism, sport tourism, culinary
tourism, accessible tourism etc.) are already developed and much more
are being emerged in recent time university curricula. In respect to
business, mushrooming of independent business schools in universities
and ten-fold rise of business graduates’ in only a decade (1995-2005)

L

The study titled "Job Preference of the Chittagong University Graduates in Arts and
Social Sciences" was conducted in 1999.

The research report is under preparation.

Hospitality and caring management, chef, airhostess, travel agency jobs, package tour
management etc.

Top ten preferences are business (22%), tourism (20.5%), government jobs (19.5%),
NGO and development related jobs (12%), teaching (7%), journalism and media
occupation (5.5%), politics (3%), film and drama (2.5%), legal practice (1.5%) and
expatriation (1%). "Other" occupations constitute the rest 1.5% job preference.’
Business Graduate Chronicle, Vol 3, N. 3, p.2. Chicago.
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throughout the world prove the reality of interdependence of business and
tourism. This statistics also refers that business and tourism inclination is
growing fast even among the people of non-business disciplines (Saliba
2004).

Tourism and Business: Italian and Bangladesh Experience

A rough global tourism prevalence estimate of the Sommersett
Foundation, US is that during the period 2002-2004, Italian residents
made about 2.3 million overgseas business tours per year. Their staying for
business during tours accounted about 6.7 million bednights per year.
They spent an annual average of about £7.8 million every year. In 2002,
overnight business tourism income in Italy totaled about £150 million.
About half million people made their business tour to Italy. Their staying
solely for business purposes amounts about 2.1 million bed-nights.
Besides business tourism, it was projected through global average trend
that all other forms of tourism revenue earned and spending incurred
would be at least three times more from this estimate.

While tourists from the USA constitute the largest portion of visitors in
Italy, Germany and the Netherlands are other tourist bases for Italy.
Among South Asian countries, Indian tourists outnumber any other
countries. Tourism from Bangladeéh to Italy is minimal. Although some
business tourism of Bangladeshis in Italy takes place every year, eco-
tourism and tourism for leisure and recreation, and filmmaking takes
place with insignificant frequency.

However, business thrusts it Italy and Bangladesh are circled around
common stakes. In both Italy and Bangladesh, business expansion
prospects lie in the sectors like jute and jute goods, apparel,
pharmaceuticals, glass and glass products, information technology and
telecommunications, computers and office equipment, radio, TV and
telecommunications equipment, software and IT consulting, data
processing and hardware maintenance, jewellery and goldsmith, leather -
bags and luggage - leather goods, machinery and mechanical appliances
such as automatic packaging machinery, bearings and gears, cooling and
ventilation equipment (non-domestic use), electric household appliances
(and non-electrical appliances for domestic use), equipment for animal
rearing, fishing and fish farming, food, drink and tobacco processing

9

Business Graduate Chronicle, Vol 3, N. 3, p.2. Chicago.
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machinery, means of transport (cars, industrial vehicles, aircraft, ships),
metallurgy and metalworking, musical instruments, oil and mineral
extracting and salt production, other materials - cement - plaster - marble
- stone, paper and paper products and cardboard, printing, rubber and
plastics, sporting and hunting goods, sundry items (brooms and brushes,
costume jewellery, equipment for amusement parks, linoleum and floor
coverings, material for thermoacoustical insulation, prams and
pushchairs, stationery and gift items, umbrellas - buttons - zip fasteners
etc.), toys and games (incl. video games) water - collecting, purification
and distribution, wood and wood products (excl. furniture) - parquet
flooring etc. For Bangladesh, importing and exporting chains of these
sectors require enrichment and expansion of indenting business and -
international freight forwarding communication.

Figure 1
Major Importing Countries of Bangladesh Exportables During 1990-1991

QOther Countries
25%

usa
28%

Singa;wre_/
3%
Netherlands  /

Germany
10%

5% F’fff 7% 8%

Source: Bangladesh Export Promotion Bureau (EPB)

Bangladesh exported to Italy 7% of its exportable goods (Figure 1) in
1990-91. However, the volume decreased to 4.27% in 2004-05 (Figure 2).
Although Bangladesh's export to European region is the largest (53.40%)
in compared to that in the American region (32.29%), the volume
decrease in export earning to Italy requires an immediate reversal.
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Figure 2
Major Importing Countries of Bangladesh Exportables During 2004-2005
India
The Netherlands 1.66%

3.36% Others
17.54% USA

27.95%
Belgium
3.79%
Spain
3.81%
Canada Germany
387% 15.61%
France 10.91%
723%

Source: Bangladesh Export Promotion Bureau (EPB)

Figure 3
Italian exports: Top 10 destination
*  markets
Percentage Percentage
. changes shares
Rank Countries 2003-2004 2004
1 Garmany 2,6 13,6
2 France < 4,8 12,3
3 United States 1,8 8,0
4 Spain 7,1 7.2
5 United Kingdom 3,8 6,9
6 Switzerland 17,9 4,2
7 Belgium -2,8 2:5
8 Austria 9,1 2,+
9 Netherlands 3,2 2,
10 Greecs 7,0 2.2
world 6,1 100,0

Source: ICE calculations on ISTAT data

In case of Italy until 2004, major exports remained confined into ten
developed countries (Figure 3). South and Central Asia was able only to
entertain 2.2% shares of total Italian exports (Figure 4). Although her
food and beverage export prospect is much higher than any other
countries in the world, it could secure only 5.5% weight of total export

(Fig 5).
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Figure 4

Italian exports by geographical areas
in 2004

{weights on Italian exports and shares on world exports)

g weights %o shares

European Union - 59,2 5,7
Other European countries 12,4 8,9
North Africa 2.5 11,7
Other African countries : 1,2 3,3
North America 5 8,8 1,8
Latin America : "’_: 2,9 2,5
Middle East 3,8 5,2
South and Central Asia 0,9 2,2
East Asia 6,7 1,2
Oceania and other territories 1,6 2,8
World 100,0 3,8

Source: ICE calculations on Istat and IMF-Dots data

Figure 5
Italian exports by industry of specialization
(2004)
Y% weight % change
Food and beverages : 5 59 42
Textlles, tlothing, shoes and accessories 15,8 -11

Household appliances, furniture and buillding meterials 136 45

Mechanics : 17,9 8,3
Made in Raly - 52,8 40
Total 100,0 6,1

Source: ICE calculations on Istat data

However, the balances of revenue earning in 'made in Italy' tagged export
goods increased from 22% in 2002 to 31% in 2004 (Figure 6). Its
business sector expanded even under the threat of increased industrial
deficits between 2002-2004 (Figure 7).
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Figure 6

Trade Balances in the “Made in Traly”
(rnittions: of euros)

|2002 W 2003 [_Jrieisid
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Source: ICE calculations on Istat data

Figure 7

Italy’s main trade deficits by industry

(mittions of euros)
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Source: ICE calculations on Istat data

Distribution of foreign workers in Italian affiliates abroad marked
differential consequence in small and medium enterprises (SMEs) and
large farms. In SMEs, numbers of foreign workers increased, with a slight
downward trend in 2004. In large affiliate enterprises abroad, intensity of
foreign workers reduced gradually. This might have caused due to
introduction of computer-assisted manufacturing (CAM)[figure 8]. Yet,
in 2004, its position in the global business market was fourth among ten
advanced economic regions (figure 9). As well, it secured seventh
position among both thiz top-ten exporting and importing countries of the
world (Figure 10 & Figire 11).



Figure 8

(A-2PIT FAINRR, TR 8o, GBI 004/S1[ 5859

Distribution of foreign workers in Italian affiliates
abroad by size class of the investing firm
(percentage share on January 15t of every year)
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Source: R
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Figure 9

&~ aige Firms (right scale)
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202

size of markets and their contribution to the
change of world imports in 2004, in volume

(at 2001 prioss)

1995 2003 . 2008 19952004 2004

shares | cortribution

Adwanced economies mnr %6 =7 e 66,6
E urapean Linion 3.8 s} f e NS 2
France 51 49 4.8 50 37
Germamy 7B 748 T2 75 5.4
taly 39 : 33 34 35 1.0
Unitad Kingdom 51 53 54 &3 28
in 1.9 23 23 2.2 23
Newmeambwers 2.0 28 28 25 38
Japan ZA 58 86 &0 38
United S1at es 1723 188 1=} 180 102
NIE 3™ .6 8.0 24 78 1.8
D eveloping cowntries 19,5 204 21,4 198 0.6
Afica 2.0 19 1.8 18 1.7
Fsia B8 a3 10,9 88 189
Chna and inds 3.1 B4 70 48 158
Micdie E amt 2.7 341 24 3.0 20
Certral/South Amerioa 8.3 55 - 88 6.2 8.4
Other countries. 23 30 3.0 3. 28
World 1000 4000 1000 100,08 100.0

(1) Taiwan exchided

Source: ICE colculations on IMF, WTO and European Commission - spril 2005 dats

Figure 10

10 leading exporters in world
merchandise trade (2004)

values 9% change
Rank Countries (billions $) 2003-2004
1 Germany 915 21,7
2 United States 819 13,0
B3 China 703 32,8
4 Japan 565 19,9
=3 France 451 15,0
& Netherlands 359 21,2
7 Italy 346 15,6
8 United Kingdom 346 13,1
9 Canada 322 18,0
10 Belgium 309 20,9
waorld 9.124 20,9
ce » on WTD, and ’ ror st duts

8¢
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Figure 11

10 leading importers in world
merchandise trade (2004)

lues % ch.
Rank Countries 2 change
(billions $) 2003-2004

1 United States 1.526 171
2 Germany 717 18,7
3 China 561 36,0
4 France 464 16,4
5 UniteiKingdom 462 17,9
6 Japan 455 18,7
7 Italy 349 17,3
8 Netherlands 320 20,8
9 - Belgium 287 22,3
10 Canada 276 12,6

world 9.458 21,0

Source: ICE caiculations on WTO, Ei t:and national i for ics dats

Thus far, Italy's foreign policy and trade policy are supportive to business
promotion and franchise expansion in developing countries. Therefore,
Bangladesh's revenue to Italy is stronger than import spending. From July
2005 to December 2005, Bangladeshi exports to Italy were 176.78
Million US Dollar while.imports from Italy was 63 million US dollars.
This information was delivered in a Press Conference of Italy-
Bangladesh Trade Promotion Center (IBTPC) on 21 July 2006. The
Independent (a Bangladesh daily) of 22 July 2006 reported of this press
conference outlining the prospect of Bangladesh's business to Italy titling
"Goods worth several million Euro can be exported to Italy".It writes
referring to the assertion of the IBTPC spokespersons-"bilateral trade
volume between the two countries will increase further if Bangladesh
avails greater opportunities of exports to Italy". It was outlined that many
Bangladeshi products like textile articles, scarves and foulards, ethnic
costume, jewelry, hair accessories, T-shirts, ethnic crafts, furnishing
items, jute handicrafts, boutique products, Nakshi Kantha and bed cover
have huge demands in the Italian market because of quality and
reasonable price.

Uniqueness and specialty of Italian food business also deserve a special
note in line with prospective export-import relations between Bangladesh
and Italy. Bangladesh middle class and upper middle class people have
considerable interest in Italian cuisine. "Good Italian food and good
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living" is a.slogan that has already been established in the US and most
European neighboring countries of Italy. Parma is already being
recognized as the "best food capital" throughout the universe. The
following cursory description is worth placing in this regard-

"The food supply chain in Emilia involves Parma and 29
bordering council districts, 2070 companies and around 10,500
jobs, for a camet of products ranging from the famous ham to
salami and vegetable conserves, pasta, baked products and, last
but not least, Parmesan and Grana cheese. Much of the success 1s
due to exports, where the main market is the US, even if lately
Germany, Spain and France have proved to be interesting
marketplaces. Exports of cheeses from the area are estimated to
be around 206,000 tonnes, up by 4.5% in 2006, and specifically
- according to the data of the Parmigiano Reggiano Consortium -
the famous cheeses have seen foreign sales rise by 15.1%. More
in general, however, the entire food sector in the current year has
showed an increase in exports. It is also thanks to the
technological system that it has been possible to achieve the
current levels of market penetration: always at the forefront both
in terms of production and safety and hygiene, technology has
guaranteed the essential components that have brought lasting
success and customer loyalty. The area around Parma, moreover,
is home to numerous companies connected to each other to which
products are directed, both to be transformed and already
processed. This has made it possible for the companies to keep
under almost total control every instant of the production process,
which means placing safe and certified goods on the market" ."

This is to draw Bangladeshi importers' attention toward Italian food
import. This may require adequate orientation with Italian franchise rule.
As well, there remains the need of modification of franchise rule in
Bangladesh towards compliance with international franchise rule without
compromising Bangladesh's business interest. A strong business
organization for bilateral friendly business ventures between Bangladesh
and Italy is another timely need in the present global context.

" Source: Internet: Italtrade
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Conclusion

It can be said in conclusion that if necessary assistances are provided, and
coordination with different trade bodies is established, Bangladesh can
rapidly increase her exports to Italy within a very short period of time.
Thus, the Independent (22 July 2006) reflects on the need of frequent
facilitation of bilateral business and investment growth between Italy and
Bangladesh through all stages of each country's economic advantage. The
commentary also referred to the instance seven Bangladeshi companies in
participating at the Fiera Milano International (CHIBIMART--which was
held in Milan from May 26 to 29, 2006), and getting around half million
Euro spot and potential order. These participating organizations urged
other local exporters and manufactures to utilize similar opportunities for
Bangladesh's economic betterment.

There is a proven need of advocacy for escalating professionalism and
dynamism in the works of Bangladeshi mission abroad to increase
bilateral trade relation with Italy and Bangladesh. The prospect discussed
in this paper also calls for proper coordination between country's
commerce and finance ministry for easing institutional procedures and
systems to anticipate and respond to the expanding global economy. It is
also suggested that provision of mutual consultation and dialogue
facilities within the prospective economic project circles must be
initiated. Such consultations are expected to be beneficial in fostering and
cementing relationship jetween the two countries. As well, there persists
an acute need for puting significant emphasis on the needs of arranging
business seminars periodically on existing and emerging issues in major
business locations of Italy and Bangladesh. These innovative exchanges
among cross-section of business executives, media, academics and public
policy makers would certainly bring about mutual business and tourism
benefit for Italy and Bangladesh.
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Basic Concepts of Motivation with Reference
to Public Servants

Md. Sharif Hasan'

Abstract: Motivation is gaining more popularity in this competitive world.
Because organisations are facing tougher competition and challenges from
their counterparts for survival and effective employee motivation enables them
to ensure survival by improving productivity. Motivating public servants is
important as well as difficult as their separate job nature and commitment to the
society should be taken into consideration while formulating and implementing
motivational programmes. In this article, attempts have been made to critically
analyse the major theories of motivation, the importance of motivating public
servants giving due emphasis on their distinct job nature and mindset.

1.0 Introduction

The importance of productivity and motivation are ever increasing in this
globalised world. It is argued that most of the productivity improvement
measures are characterised by restructuring of the organisation;
rationalising the product/service range; introducing financial incentive
schemes; introducing more sophisticated technology to reduce staff;
redesigning products and/or processes; outsourcing/sub-contracting;
implementing a quality improvement programme; conducting of
productivity audits; and changing the management information system.
But no measure for productivity improvement can achieve success
without incorporating motivational issues like recognition for
achievement, work environment, fairness in treatment etc (Baines, 1997).

2.1 What is Motivation?

Most of the human resource management strategies are ultimately aimed
to the optimal utilisation of individual and group capabilities towards the
achievement of organisational objectives (Hodgetts & Luthans, 2003).
Motivation refers to a number of forces that energise, direct and sustain
workers' efforts (Bateman and Snell, 2004). This willingness to act, and
to behave is called mot vation (Ratnam & Srivastava, 1999). Motivation
influences the intensity, duration and direction of an action- coupled with
experience and ability that leads to effective performance (Jindal-Snape
and Snape, 2006). Motivation theories for the workplace emerged during
the middle of the twentieth century. The main theme of the theory was
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that managers should find a way to take workers' 'minds and hearts' along
with them for achieving organisational goals (Crawther & Green, 2004).

Now a days, most people including practitioners and scholars have
developed and defined 'motivation' in their own ways. The common
words found in most of the definitions include desires, wants, wishes,
aims, goals, needs, drives, motives, and incentives. The term 'motivation'
originates from Latin word movere, which means 'to move'. The
mentioned meaning of motivation is found in the following definition:
motivation is a process which starts with physiological or psychological
deficiency (need) which activates a behaviour or drive which is aimed at
a goal or incentive (Luthans, 2002). Therefore, the key to understand the
motivational process lies in the meaning of, and relationships and various
factors such as needs, drives and incentives. A physiological or
psychological imbalance creates needs (Hodgetts & Luthans, 2003). For
example, when cells of the body are in short of food and water or a person
is deprived of other people (friends or companions), physiological needs
emerge. Sometimes such needs exist without deficiency. In order to
alleviate needs drives or motives are set up. A psychological drive is a
deficiency with direction. Physiological and psychological drives are
action oriented. They provide energising thrust towards reaching the
incentives. Incentives are at the end of the motivation.cycle. Anything
that will alleviate a need and reduce a drive is incentive. The attainment
of an incentivs will try to restore physiological or psychological strength
and thus reduce or cut off drive (Luthans, 2002). Motivation originates
from a systematic analysis of how personal, task and environmental
characteristics influence behaviour and job performance. Motivation is
not a fixed trait and it refers to a dynamic internal state resulting from the
influence of personal and situational factors. Motivation may change with
changes in personal, social or other factors. It is argued that motivation
affects behaviour, rather than performance (Nicholson, 1995).

2.2 Basic Principles of Motivation

Motivation is largely determined by the differences in the total amount of
potential energy; basic needs or motives of individuals are considered the
valves or outlets which channelise and regulate the flow of potential
energy from this reservoir; most adults may have the same set of motives
or energy outlets within a given socio-cultural system, and they differ
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significantly in relative strength or readiness of various motives;
actualisation of motives is determined by the specific situation in which
a person finds himself/herself; different motives are originated from the
characteristics of different situation; each motive leads to a different type
of behaviour; and different motives are actualised by changing the nature
of the situational characteristics, resulting in the energising of different
behaviour patterns (Ratnam & Srivastava, 1999).

It is argued that if an employee lacks ability, appropriate and sustainable
training can be imparted to that employee to improve individual and
organisational productivity (Batemanf & Snell, 2004). If there is an
environmental problem, ensuring work-friendly environment to promote
higher performance is the remedy (Dunham, 1984). However, if
motivation is the problem, the solution is more complex as well as more
challenging. In case of motivational problems, the best source of
information is the employee. Employees must be asked on a regular basis
what motivates and de-motivates them:to work. Their responses are likely
to lead the employer to redesign jobs, increase pay, change the working
environment, or give more credit for better performance. But in many
cases, managers avoid the assumption that what motivates them as well
as their employees (Wessler, 1984).

It is revealed that there has been a paradigm shift in the outlook of
employees regarding the importance of motivating factors. In 1946, the
top motivator selected by employees revealed their need to be appreciated
for work done. On the other hand, interesting work was the top concern
in 1980 and 1990s. The focus was on changing the job to make it more
interesting by 1980s. A national random sample (UK) of 845 job holders
by the non-profit Public Agenda Foundation confirms this paradigm shift.
Its findings indicate an-impressive shift in attitudes towards work, from
work as a means of survival to work as a means to enhance self-
development and self-expression (Wiley, 1997). It is argued that
initiatives designed to enhance job performance by increasing employee
motivation may not be successful if the link between job performance and
an employee's efforts is weak (Wiley, 1999).

Motivation theories are broadly categorised into two major groups,
namely, content theories (need theory, two-factor theory, achievement
theory etc.) and process theories (reinforcement theory, expectancy
theory, equity theory etc.) (Tosie, et al., 1994).
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2.3 Content Theories
(a) Maslow's Need Hierarchy

It is argued that all the motivation theories have been constructed on the
need hierarchy develoyed by Abraham Maslow. He divided general
human needs into five groups. The first or lowest level was physiological
needs like food, clothing, shelter etc. The second and third were safety
and social (acceptance, friendship) respectively. The fourth level was
esteem (self-worth, respect from others). The final level was self-
actualisation- full achievement of one's potential. According to Maslow,
the achievement of this need was not easy. It is argued that one need
appears after the previous level need has been fulfilled (Crowther &
Green, 2004). It is recognised by psychologists that needs have a certain
priority. As the more basic needs are satisfied, a person then goes for the
higher needs. If the basic needs are not fulfilled, they claim priority, and
efforts to satisfy the higher needs must be postponed. It is observed that
although the cxact order of priority may vary somewhat from person to
person, the above catalogue of needs represents the normal order of
priority for most people. Maslow's work has been termed 'complex' by
some writers (Dye et al., 2005). Maslow's need hierarchy has been
critcised for its bias towards western mindset that contrasts eastern
culture (Nevis, 1983). For example, Chinese hierarchy of needs consists
of belonging (social), psychological, safety and self-actualisation
(Hodgetts & Luthans, 2003).

Maslow's need hierarchy is being used to guide the implementation of
Customer Relations Management systems (Gentle, 2003) or to explain
the limitation of money as an insufficient motivating tool for information
systems (IS) professionals (Santosus, 2004). It is also used to support
various perspectives for change management (Lucey et al., 2004), or to
explain why industrial societies have discontinued to use certain
manufacturing and materials practices (Luke, 2004). It is a tool used to
measure the potential results of shifting immigrant demographics and the
subsequent impact on a nation's workforce culture (Nicholson-Lord,
2004), or to theoretically distinguish between cultural populations in
psychological studies (Xickul et al., 2004) and motivational differences
(Kuo & Chen, 2004). It is an effective tool for the comparison of the main
streams of literature concerning corporate reputation (Berens & von Riel,
2004), or to lower recidivism in convicted felons (Jones, 2004). It has
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been used to define customer needs in marketing (Ritson, 2004), or to
segment individuals based on those needs (Pincus, 2004), as well as to
explain the mechanics of motivation to senior management personnel
(Senter, 2004) and to facilitate the motivation of employees from a
specific generation i.e. Gen Y workers (HR Focus, 2004).

(b) Herzberg's Two Factor Theory

Frederick Herzberg argued that an employee's motivation to work is best
understood when the respective attitude of that employee is understood.
In fact, the internal concept of attitude which originates from a state of
mind, when probed, should reveal the most pragmatic information for
managers regarding the motivation of workers (Tietjen & Myers, 1998).
In his two-factor theory he found that motivating and de-motivating
factors at workplace are not the same. He identified recognition;
achievement; possibility of growth; advancement; responsibility; work
itself as motivators. Issues identified as 'hygiene factors are salary;
interpersonal relations - supervisor; interpersonal relations - subordinates;
interpersonal relations - peers; supervision - technical; company policy
and administration; working conditions; factors in personal life; status;
job security (Tietjen & Myers, 1998). The existence of motivators
motivates people but th-ir absence does not de-motivate people much. On
the other hand the existence of 'hygiene factors' do not provide high
motivation but their absence de-motivate employees seriously (Tosi, et
al,, 1994)). It is argued that the opposite of job satisfaction is not
dissatisfaction, but rather a simple lack of satisfaction. On the other hand,
the opposite of job dissatisfaction is not satisfaction, but rather "no
dissatisfaction". For instance, consider the hygiene factor, work
conditions. If the air conditioner breaks in the middle of a hot summer
day, workers will be greatly dissatisfied. However, if the air-conditioner
works throughout the day as expected, the workers will not be
particularly satisfied by taking notice and being grateful (Herzberg,
1968). Recent research work also agrees with Herzberg's proposition that,
beyond a mirimum threshold, money does not motivate (Bassett-Jones,
2005). Herzberg's assertion that money was more likely to act as a
hygiene factor was termed 'mystifying'. Although there has been some
support for Herzberg's thesis, most empirical studies contradict the
predictions based on ‘his theory. Needs for salary, recognition and
responsibility, for example, have been shown to operate both as
motivators and as hygiene factors (Maidani, 1991). It was concluded that
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there was no substantial support for a so-called differential role for money

in leading to job satisfaction or job dissatisfaction (Opsahl & Dunnette,
1966). In response to criticism, Herzberg differentiated hygiene factors
and motivators. He argued that movement (hygiene factors) stems from
the animal nature of the humankind - the built-in drive to avoid pain from
the environment as well as the learned needs that become conditioned as
a result of the need to serve basic biological needs. To reinforce the
distinction, He termed raotivation as an internal self-charging battery. For
an employee to be motivated, the energy or desire to move must come
from within. In fact motivators are internally generated drives, not
externally stimulated incentives (Bassett-Jones, 2005). Therefore, in
order to extract optimal performance from the workers, they (workers)
must be given recognition so that their internal drives are generated from
within themselves (Hodgetts & Luthans, 2003).

(c) Achievement Theory

In the achievement theory, McCleland and associates focused on the need
for achievement. Recently, the power motive has been emphasized much
(Tosie, et al., 1994). Motive and the force of motives on behaviour are the
foundations of this theory. Motives are defined as "effectively toned
associated networks arranged in a hierarchy of strength and importance in
a person (McCleland, 1965). There is a close relation between the level
of achievement and ertrepreneurial success because high achievement
motives play a 'one man game' that need not involve other people
(McClelnd, 1975).

One of the criticisms of these theories is that they are based on the
assumption that everyone's psyche works in the same way and is
motivated or de-motivated by the same factors (Crowther & Green,
2004).

2.4 Process Theories
(a) Reinforcement Theory

Reinforcement is based on the correlation of extrinsic rewards to
behaviour. Rewards like pay, benefits, praise and recognition are given
when a person performs well. The effect of extrinsic rewards on people's
intrinsic motivation has been questioned. Intrinsic motivation is termed as
the drive to perform those results from a person's internalised values and
beliefs that the task is rewarding in or of itself (Tosie, et al., 1994). It is
also argued that the use.of extrinsic rewards might have a negative effect
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on intrinsic motivation (Staw, 1976). Because, if a person is rewarded for
an intrinsically motivated task the value of the motivation will decrease
(Tosie, et al., 1994).

It is argued that people's (employees) behaviour is encouraged or
discouraged by four consequences of behaviour. These are: positive
reinforcement, negative reinforcement, punishment and extinction. The
person gains something positive and avoids something negative from
positive reinforcement and negative reinforcement and thus motivated to
behave in a particular -vay. Therefore, these are positive for the person
concerned. On the other hand punishment and extinction have a negative
impact on the behaviour of that person. Therefore, these are negative
reinforcement (Bateman & Snell, 2004).

It is observed that managers very often reinforce the wrong behaviors
(Kerr, 1975). For example, instead of motivating the executives to create
real value to the stock price managers often motivate them manipulate
these (Pearlstein, 2002). ‘

It is suggested that behaviours to be reinforced and discouraged must be
identified by the managers in objective manners. The reward system has
to be supportive towards the achievement of the strategic ends of the
organisation (Lawler, 2000). Creativity of the manageis is vital for the
successful reinforcement of employees' behaviour (Weber, 1990). In
some organisations, people are awarded for recruiting talented people
(Leonard, 2000). It is informed that non-monetary rewards such as
intellectual challenge, greater responsibility, autonomy, recognition,
flexible benefits and staff involvement in decision making are used as
effective motivation tools by creative and innovative managers. Such
tools are more effective in reinforcing employee behaviour when there is
scarcity in pay and promotion (Bannett, 1990).

(b) Expectancy Theory

Expectancy theory (introduced by Vroom and developed by Lawler) is
based on comparing outcomes with preferences, based on behaviour.
People will expect certain outcomes (reward) if they perform in certain
ways. It is involved in predicting people's behaviour and the assumption
that people's behaviour will be thought-through and rational. Lawler
stated that motivation would be possible if a person can combine his or
her expectation to complete the task and the value attached personally to
the task by him or her (Crowther & Green, 2004).
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(c) Equity Theory

According to the equity theory, people are motivated for maintaining fair
relationships with others and for rectifying unfair relationships by making
those fair (Baron, 1983). Motivation is explained by interpersonal
comparisons rather than intra-personal comparisons (Tosie, et al., 1994).
Three key factors are used to explain and understand motivation. These
are inputs, outcomes and references (Adams, 1965). It was found that
morally mature people were more likely to respond to inequitable
situations (Vecchio, 1981). **

(d) Goal Setting Theory

In goal setting theory, it is assumed that conscious goals within the people
energise them and their thoughts and behaviours are directed towards the
desired goals by those conscious goals (Locke, 1968). While setting goals
for subordinates, managers always keep it in mind that goals have impact
on the mind-set of the employees. In order to ensure effective employee
motivation by setting goals, the following conditions should be fulfilled
by the managers: the goals set by the managers should be acceptable to
the employees; the goals should be challenging but aitainable; the goals
should be specific quantifiable and measurable (Bateman & Snell, 2004).

It is argued that expectancy, equity, goal setting and reinforcement theory
have resulted in the development of a simple model of motivational
alignment. It is suggested by the model that once employees' needs are
identified, and organisational objectives are defined, the next step is
determining rewards and linking these to behaviours that both serve the
organisational objectives as well as satisfy employee needs. If these are
aligned properly, high motivation will result in; if poorly aligned, the
outcome will be low motivation. However it is observed that the model
fails to separate motivators from movers (hygiene factors). As a result,
many organisations become over-reliant on extrinsic rewards that absolve
managers of any responsibility to enrich work by creative and
imaginative job design or recognition of individual growth needs
(Bassett-Jones, 2005).

2.5 Why to Motivate Public Servants?

It is suggested that public sector managers need to focus more attention
on employee development and motivation if they are-to achieve high
levels of performance. Transforming HR in the Public Sector is based on
continuing research investigating the challenges public sector
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organisations face in transforming their HR function because the public
sector has to manage a significant change agenda. At the same time it is
required to deliver "more for less" by making substantial reductions in
manpower (CIPD, 2007). Moreover, Public sector organisations appear to
be the place to work with employees generally more trusting and feeling
more satisfied, committed and motivated than their private sector
counterparts. A recent survey into employee attitudes from the Chartered
Institute of Personnel and Development (CIPD) reveals that motivation
amongst public sector employees has been steadily increasing over the
years and employees are now 8% more motivated than private sector staff
(CIPD, 2004).

2.6 Organisational Citizenship Behaviour (OCB)

It is believed by many management thinkers that public sector employees
are motivated by a sense of service, which is not found among private
sector employees (Houston, 2000; Perry & Wise, 1990). Employees of
government-run organisations are seen as motivated by a concern for the
community and a desire for serving the public interest, and are more
likely to be characterized by an ethic that places more importance on
intrinsic rewards than extrinsic rewards (Crewson, 1997). The concept of
public service motivation is used for explaining the different outlook of
public and private employees regarding their jobs (Perry & Wise, 1990).
It can be guessed that public employees will place a high value on pro-
social job behaviour such as organisational citizenshib behaviour - OCB
(Kim, 2006).

It is observed that there is substantial support for the relationship between
job satisfaction and OCB, and between organisational commitment and
OCB (Murphy et al., 2002; Schappe, 1998). However, in the public
sector, public service motivation might be more predictive of OCB
compared with either job satisfaction or organisational commitment
(Kim, 2006).

It is informed that the concept of public service motivation developed by
the American academic James Perry is one of the most widely known
ideas, which addresses these issues. His work is based on that of Elmer
Staats who described public service as a concept, an attitude, a sense of
duty and a sense of public morality. This public service ethic Perry and
Wise chose to describe as 'public service motivation' or 'an individual's
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predisposition to respond to motives grounded primarily or uniquely in
public institutions and organizations'. These motives are described as
psychological deficiencies or needs, which can be satisfied by working in
the public sector. Again building on Knoke and Wright-Isak's work Perry
distinguishes three analytically distinct categories of motives - rational,
norm-based and affective. Rational motives are grounded in individual
utility maximisation, norm-based motives refer to actions generated by
efforts to conform to values and affective motives refer to triggers that are
grounded in emotional reébonses to different social contexts. Perry
proceeded to identify six needs or motives. The first (rational) motive is
the attractiveness of politics and policymaking; the second, (normative)
motive is commitment to the public interest; the third (normative) motive
is a sense of civic responsibility. The fourth, fifth and sixth motives are
social justice (normative) compassion (normative) and self-sacrifice
(emotive) (Horton and Hondeghem, 2006). Perry subsequently reduced
these six factors to four in the process of operationalising the concept.
The four are, the attractiveness of politics and policymaking; involvement
with the public interes’ and civic responsibility; compassion; and self-
sacrifice. Perry went on to develop his model in later articles and to test
its theoretical merits (Perry, 2000).

It is suggested that having public employees with a high level of public
service motivation is important for enhancing OCB among public sector
employees. The ethos of service to a public good is a distinct feature of
public service officials. They feel greater responsibility for the society
compared with their private sector counterparts. Somstimes, metaphoric
terms are used in this regard. For example, a chief executive claims that
he/she hangs on to a thin silver line (symbolising) a public good and
ethic; an ideal that is worth pursuing, the ideal of service. Another chief
executive uses a metaphor of "lighting the flame" both within and through
her staff and then to the wider community through her staff. Some of
them prefer to be known as advocates for the stakeholders (workers and
beneficiaries). The other issues related to the public service ethos include
importance of ideals, ethics, integrity, transparency, and the need to be a
role model to the peers and subordinates (Olsson & Pringle, 2004).

It gives several implications for public sector managers. Selection and
retention of public employees with high public service motivation is
important. Government organisations need to examine applicants with the
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perspective of public service motivation in the selection process.
Effective employee orientation and education programmes are also vital
for retaining public employees with high public service motivation
because the programmes can introduce the mission, goals, objectives, and
norms of public sector organisations and narrate the ways to serve the
public interest through formulating public policies and delivering public
services. Public service motivation can be enhanced through
appropriateness in the selection process and socialisation to the values of
the organisation (Kim, 2006). Moreover, public sector managers need to
recognise that public sector incentive structures must provide an
opportunity for employees to satisfy their public service motives
(Houston, 2006). Public employees are more likely to place a higher
value on the intrinsic reward of work (delivering service to the nation)
that is important and it provides a feeling of accomplishment, and they
are less likely to place a high value on extrinsic reward motivators such
as high income and short work hours. The managers need to give public
service employees opportunities to experience a sense of accomplishment
and achievement or to ‘eel that they are doing something worthwhile to
the nation. Public organisation managers also need to manage better and
promote the relationship between organisational commitment and OCB.
They should also recognise that the feelings of the employees for their
organisations may manifest themselves in the form of pro-social job
behaviours. Effective commitment (motivation) can be influenced
through a strategic use of intrinsic incentives in the public sector (Kim,
2006).

It has been argued that the performance of the public sector in most of the
countries is not satisfactory because unlike the private sector - which
operates in an open market and has a decentralised model of decision-
making- public sector lack proper incentive (motivational) programmes
(Bhatta, 2001). Moreover, public sector (in the current environment) aims
to achieve seemingly paradoxical objectives - ensuring welfare to public
and a sustainable competitive advantage (Mathews & Shulman, 2005).
Therefore, in order to survive in this competitive environment, public
servants need to be motivated for their own survival through improving
the level of efficiency (Argus et al., 2007).
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2.7 Public Service Motivation (PSM)

Public Service Motivation (PSM) has been defined by Perry and Wise
(1990) as the predisposition of the individual to respond to motives
primarily or uniquely grounded in public institutions and organisations.
Therefore, this definition is directly applicable to the unique and specific
mission of government. Moreover, research studies reveal that public
sector organisations are more likely to employ individuals who nurture
the values and needs compatible with the public service mission of the
organisation (Baldwin, 1984; Perry & Wise, 1990; Perry, 1997; Crewson,
1997). It is argued that the composition of the public sector workforce has
been expected to reflect the nature of the work in the public sector by
attracting employees who desire greater opportunities to fulfill higher-
order needs and altruistic motives by performing public service.
Moreover, it is these individual attributes often viewed as the key to
motivate the behaviour of public sector employees (Wright, 2003). It is
suggested that understanding the values and reward preferences of public
managers is a prerequisite to reshape organisational environments and
incentive systems to satisfy those preferences (Wittmer, 1991).

It is argued that PSM is closely linked to motivation, productivity,
improved management practices, accountability, and trust in government,
making it one of the major current topics of investigation in public
administration (Brewer et al., 2000). The relevance of PSM is relatively
high for government. Although it is not limited to this sector, as
employees in the private and non-profit sectors also exhibit PSM to
varying degrees (Wittmer 1991). PSM therefore not only helps us to
understand the traditional differences between the public, non-profit and
private sector, but given the increasing blurring of the boundaries
between sectors, PSM is useful in understanding public behaviour at
workplace (Bozeman, 1987). Although some empirical work shows no
evidence of difference between public and private organisations on
extrinsic and intrinsic motivators (Buchanan 1975; Gabris & Gloria
1995). A number of the empirical evidence demonstrates support for the
existence of public service ethic among public employees. (Brewer et al.,
2000; Coursey & Pandey, 2004; Perry 1996; 1997). Support for PSM is
also found in cross-sect r comparisons. Significant differences have been
found among public and private service managers in the perceptions of
the importance of different types of rewards. Unlike private managers,
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public managers considered service and work that is helpful to others as
important and higher pay, status and prestige as less important (Rainey,
1982).

PSM therefore provides a theory of motivation that links the pursuit of
public interest with administrative behaviour. Perry and Wise (1990)
argue that individuals with a high sense of the public interest are more
likely to select public service careers (Houston 2000; Rainey 1982;
Wittmer 1991). Having joined the organisation, members with high levels
of PSM appear to contribute in positive ways: they are more willing to
engage themselves to protect the public interest (Brewer et al., 1998);
they exhibit higher levels of organisational commitment (Crewson 1997);
they believe that their jobs are important, which in turn leads to
employees working harder (Wright, 2003); they are more likely to be high
performers, enjoy higher job satisfaction and less likely to leave their jobs
(Naff & Crum 1999). There has been some research into PSM and
individual employee performance but Brewer (2008) concludes that there
is little solid evidence to support such a link. A section of researchers
demonstrated that employees with a high level of PSM perform better, but
others came up with contradictory results. Various sorts of measurement
problems also haunt these studies. An interesting study of organisational
performance was carried out by Kim in 2005. He showed that while PSM
did have a positive effect on organisational performance, three other
factors namely, job satisfaction, affective commitment and organizational
citizenship behaviour influenced it more. However, Brewer notes that this
study also has its limitations, including incomplete measures of PSM and
self-reporting measures of performance (Leisink and Steijn, 2009).

A recent study reveals that public service motivation increases with age.
Thus it appears that older public sector workers are more likely to
demonstrate such motivation. It also enhances with educational level.
Gender, too have a significant role in the analyses of affective
commitment, willingness to exert effort and job performance. Women
report significantly higher scores on affective commitment and
willingness to exert effort compared with men. Gender studies suggest
that women are more relation-oriented and supportive than men, and both
of these aspects can be related to affective commitment and willingness
to exert effort. On the cther hand, men report significantly higher scores
on job performance than women. It appears that men are more inclined to
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boast of their own performance than their women counterparts (Leisink
and Steijn, 2009).

It is suggested that to make the PSM a success, the employees must be
provided with clear unequivocal goals and prioritisation of goals
irrespective of whether employees receive their instructions from one or
more sources. Furthermore, the employee-leader relations antecedents
have a positive outcome on PSM, however this influence is indirect.
Managers should provide the following in order to develop and enhance
PSM: allow the employees to influence the decisions being made by
being more approachable and inviting them to provide their input; take
the role of a facilitator by clarifying expectations, assigning specific tasks
and identify procedures to be followed, thus minimising the negative
effect of the role states; and regular feedback to the employees regarding
their performance and how well they are doing on the workplace
(Camilleri, 2007).

It is argued that employees with greater public service motivation are
expected to be more satisfied with their jobs and therefore perform better
because they value the opportunities to serve the public that government
employment provides. Consequently, employees with high public service
motivation are more likely to see their work not only as rewarding but
also compensating for the limited availability of economic rewards often
associated with public employment. In other words, public employees are
expected to work harder, perform better, and be more satisfied with their
jobs because they are working to provide services that they see as
important and therefore rewarding (Pandey and Wright, 2008).

It is argued that content theories of motivation narrate behaviour as the
outcame of intrinsic psychological characteristics, such as, needs. On the
contrary, it is expressed that process theories of motivation attempt to
describe how behaviou ' is energised, directed, and sustained. Therefore,
as PSM basically explains behaviour in terms of intrinsic psychological
needs it may be concluded that the basis of PSM lies within the content
motivation theories domain. Moreover, it is held that content motivation
theories are more receptive to the identification of a multiple dimensional
construct compared with process theories. The main reason behind this is
that a multiple dimensional construct of motivation, such as Public
Service Motivation, has the objective of identifying the factors that plays
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a decisive role in building the construct (the what) rather than explaining
the operations of the individual decision making system as it relates to
his/her behaviour (Camilleri, 2007).

It is suggested that the following factors should be considered while
formulating motivational programmes for employees: individual needs
with complex combination; financial benefits is not the only means for
ensuring effective management of motivation and retention; the broader
potential predictors of motivation .and/or dissatisfaction must not be
overlooked; and the importance of the regular measurement of the impact
of the predictors of motivation and/or dissatisfaction on employee
performance and as a whole on the effectiveness of the organisation. A
comprehensive matrix, consisting of the following factors is developed
for facilitating the managers to motivate their employees in an
appropriate manner : establishing different profiles at different levels'
organisational process; role challenge; values; work-life balance;
information; key/lev.erage/reward/recognition; management; work
environment; and product/service (Glen, 2006).

From the above discussion, it is evident that Public Service Motivation is
vital for extracting the optimal pérformance from the employees and thus
ensuring organisational development. Moreover, motivating public
servants is not an easy task. Public sector managers should posses the
necessary traits and skills to achieve this objective for creating the
environment needed for Public Service Motivation (PSM).

2.8 Customers' Satisfaction, 'Burnout' and "Empowerment’

It is argued that researchers have focused almost exclusively on the
underlying causes of burnout, without adequate attention given to the
consequences of burnout. It has become common to assume that burnout
has significant negative consequences. Moreover, what research does
exist on the consequences of burnout generally finds very little shared
variance between burnc 1t and its consequences. Finally, for the most part,
burnout researchers have limited their investigations of burnout
consequences to outcomes associated with the individual experiencing
burnout e.g., their performance, job satisfaction, or commitment and have
done little to explore the manner in which an employee's burnout
influences other people (Halbesleben et al., 2008).
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Compared with other professions, burnout is more common in the service
professions (Yagil, 2006). Burnout has been manifested as a syndrome
consisting of emotion:1 exhaustion, depersonalisation, and a reduced
sense of personal accomplishment (Maslach et al., 2001). The constant
contact with customers along-with the nature of the interpersonal
encounters give rise to major causes of service provider burnout, which
has a negative impact on the service quality and customer satisfaction. A
potential remedy to overcome the stress involved in service roles is
thought to be the empowerment of service providers through increasing
the employees' control of the situation, which enhances their ability to
provide satisfactory service. Empowerment has been defined as 'the
process of gaining influence over events and outcomes of importance to
an individual or group'. It is argued that the service provider's need for
power influences the buffering effect of empowerment, as well as the
stressful effect of unsuccessful relationships with customers (Yagil,
2006).

Empowerment is termed as a fundamentally motivational process by
which individuals expe ience a sense of enablement (Yagil, 2006). It is
considered an effective - safeguard against stress because it provides
individuals with necessary resources like autonomy, participation in
decision-making and a sense of competence, which help them cope with
stress (Spreitzer et al.,, 1997). Moreover, empowerment affects
employees' appraisal of various stressful organisational events, such as
downsizing and problem-focused coping. It enhances the employees'
evaluation of their ability to cope with threats (Mishra & Spreitzer, 1998).
It is found that job autonomy negatively influences service providers'
appraisal of the stress involved in customer aggression, and thus
indirectly influences emotional exhaustion. As empowerment neotralises
the effect of stress, it may be expected to be negatively related to service
providers' burnout as well as moderating the relationship of burnout with
service outcomes (Grandey et al., 2004). Moreover, empowerment has a
positive impact on employees' performance both directly (Bradley &
Sparks, 2000) and thro'igh its effect on service providers' sense of job-
related control and thus it has a close relation with customers' satisfaction
(Yagil, 2006). On the other hand employee empowerment is not a very
easy process. Any plan for empowering employees will become
unsuccessful if the organisation is unaligned. If people do not share the
common vision, mental models about business reality, employee
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empowerment will have a negative impact on the performance of the
entire organisation (Senge, 2006). It is argued that empowerment
attempts become successful when employees intend to attain more power
and a large proportion of such attempts failed because the employees
were not willing to have more power (Foster-Fishman & Keys, 1997).

3.0 Conclusion

There is abundant theoretical support regarding employee particularly
public servant motivation. In this regard theories as well as some real
issues such as organisational citizenship behaviour (OCB), public service
motivation (PSM), empowerment, burnout, gender, age and education
should be taken care of. If these issues are given due importance public
service managers can harvest the optimal benefit from the motivational
programmes.

A recent research suggests that the followings should be done to motivate
public servants effectively: more efforts on addressing the hygiene factors
(i.e. removing the negatives) rather than introducing new incentives;
ensuring opportunities for setting up national and international networks
to meet the need for affiliation with the stakeholders; evaluating the
effectiveness of present incentive schemes and use them in a differential
manner with different levels of public servants; managers should be
proactive in providing constructive feedback; organisational structure
needs to be well understood and roles clearly defined; non-financial
methods for recognising success and hard work should be investigated;
consideration to the physical layout of the organisation to facilitate
communication and avoid groups and individuals feeling isolated; the
criteria for appointing managers should be whether they want to manage,
know how to manage and how to get maximum output from minimum
input; Judging managers on their ability to manage; and managers should
spend more time talking to their staff and understanding their needs and
motivations (Jindal-Snape and Snape, 2006).

As motivation is a dynamic process there will be changes in this regard
in course of time and managers need to update them with the ever
changing scenario to extract better performance from their subordinates.
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- Importance of Eco-tourism in Respect of
Economic Development of Bangladesh

Biswas Shaheen Ahmmad'

Abstract: In this paper, efforts have been made to identiby the possible
economic benefits of eco-tourism. Bangladesh with her inundated scopes' of
being one of the most significant nations having lots of eco-spots can have
impending prospects in eco-tourism industry. A World Tourism Organization
(WTO) initiated a study which concludes that in developing countries,
particularly in the least developed countries like Bangladesh, tourisn is almost
universally one of the leading sources of economic growth, foreign exchange,
investment and job creation. Revenue from eco-tourism is an important
economic benefit at national and local levels. Taxes can provide valuable
financial resources for developing infrastructure, tourist attractions and other
public facilities and servis and tourism marketing and training required for
developing tourism as well as to help finance poverty alleviation programs by
the Bangladesh Governments. Eco-tourism in Bangladesh, thereby, can play the
most vital role in development of the socio-economic status of the root level and
hence fight against poverty at the origin. The demand of nature and eco-tourism
is increasing day by day. In Bangladesh, Sundarbans is one of the centers of
eco-tourism. Globally it is well known as a famous tourist spot. It is found in
this study that 45000 tourists visit this place annually. On the other hand
300000 people are indirectly dependent on Sundarbans resources.

1.0 Introduction

Tourism has many faces; eco-tourism is one of them. The term "eco-
tourism" blends "ecology" and "tourism" and covers the scope of tourism
that draws upon natural, manmade and cultural environment. (Firoz,
2007: 8) It is comparatively a new term in tourism literature. Eco-tourism
came into prominence in the 1980s as a strategy for reconciling
conservation with development in ecologically rich areas. Recognizing
its global importance, the United Nations (UN) designated the year 2002
as the International Year of Eco-tourism (IYE). (Islam, 2003: 108) The
United Nations has effectively recognized the economic and social
importance of this activity which is increasing globally. :

2.0 Objectives of the Study

The study attempted to achieve the following objectives:
1) To identify the possible benefits of eco-tourism.
2) To analyze the economic impacts of eco-tourism in Bangladesh.
3) To focus the role of eco-tourism in Bangladesh economy.

" Assistant Professor (Economics), Officer on Special Duty, Directorate of Secondary and
Higher Education, Ministry of Education, Bangladesh, & Ph.D Fellow, IBS, Rajshahi
University
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3.0 Methodology

The present study is mainly based on secondary data. The secondary data
were collected from published official statistics; reports, documents,
books, articles, daily newspapers, theses, dissertations, statistics and
publications of Bangladesh Parjatan Corporation (BPC) and the Ministry
of Civil Aviation and Tourism, web-sites of related local and international
institutions.

4.0 Eco-tourism
a. Definition of Eco-tourism "

Eco-tourism is basically nature-based tourism. Eco-tourism has
originated from conscience of environment. It does not harm
environment. On the other hand, the local people earn money through
eco-tourism. Eco-tourism is defined as environmentally and culturally
sustainable tourism that provides and ensures social and economic
benefits primarily to the local people and then to the nation as a whole,
which interacted with each other and live within a definable area. (Haque,
2004: 10)

According to the Encyclopedia of Eco-tourism, the term eco-tourism is
nature based, environmentally friendly and sustainably managed. (Islam,
2003: 112) :

Finally, eco-tourism is a nature-based tourism that involves interpretation
of natural and cultural environment and ecologically sustainable
management of natural areas. ( Bashar, 2007: 10)

b. Characteristics of Eco-tourism

While there is no universal definition of eco-tourism, its general
characteristics can be summarized as follows by the World Tourism
Organization (WTO). .
(1) All nature-based forms of tourism in which the main motivation
of the tourists is the observation and appreciation of nature as well
as the traditional cultures prevailing in natural areas.

(2) It contains educational and interpretation features.
(3) It is generally, but not exclusively organized for small groups by
specialized and small, locally owned businesses. Foreign

operators of varying sizes also organize, operate and/or market
eco-tourism tours generally for small groups.
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4

3

(6)
(7

7.

It minimizes negative impacts upon the natural and socio cultural
environment.

It supports the protection of natural areas by generating economic
benefits for host communities, organizations and authorities
managing natural areas with conservation purposes.

Increasing awareness towards the conservation of natural and
cultural assets, both among locals and foreign tourists.

Providing alternative employment and income opportunities for
local communities. (Islam, 2003: 113)

The Principles of Eco-tourism

c. Principles of Eco-tourism:

(D
2
3)
4

)

(6)

It should not degrade the resource and should be developed in an
environmentally sound manner.

It should provide long-term benefits to the resource, to the local
community and industry.

It should involve education among all parties, local communities,
government, non-government organizations, industry and tourists.
It should encourage all-party recognition of the intrinsic value of
Tesources. i

It should involve acceptance of the resource in its own terms, and
in recognition of its limits, which involve supply-oriented
management.

It should promote moral and ethical responsibilities and behavior

towards the natural and cultural environment by all players.
(Islam, 2003: 114)

d. Objectives of Eco-tourism

Eco-tourism has the following objectives.

ey

)

3)

Generate greater awareness among public authorities and the private
sector regarding eco-tourism's capacity to contribute to the
conservation of the natural and cultural heritage in natural and rural
areas, and the improvement of standard of living in those areas.
Disseminate methods and techniques for the planning,
management, regulation and monitoring of eco-tourism to
guarantee its long-term sustainability.

Promote exchanges of successful experiences in the field of eco-
tourism.
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(4) Increase opportunities for the efficient marketing and promotion
of eco-tourism dzstinations and products on international markets.
(Siddiqi 2003:8)

5.0 Eco-tourism Products in Bangladesh

Bangladesh is a combination of verdant forests, riverine countryside, and
long stretches of sunbathed beaches, fearsome wildness, meandering
rivers and magnificent world's largest mangrove forest. Bordering the
mighty Bay of Bengal stands this magical tapestry in green with all the
glory of its past and the splendid colors of its natural present. (Morshed,
2006: 23)

Bangladesh enjoys a unique position, being easily accessible from many
popular destinations in South Asia. Bangladesh has a fairly large number
of virgin eco-tourism spots to offer.

5.1 The Sundarbans: The Single Largest Mangrove Forest and the Abode
of the Royal Bengal Tiger

Approximately located about 320 kilometer south-west of Dhaka and
spread over an area of about 6000 square kilometer of deltaic swamps
along the coastal belt of Khulna, is the single largest mangrove forest on
the earth, the Sundarbans-'the home of the Royal Bengal Tiger. These
deeply dense mangrove forests are criss-crossed by a network of rivers
and creeks. Tourists find here tides flowing in two directions in the same
creek and often tigers swimming across a river or huge crocodiles basking
in the sun. Other wild lives in this region are cheetahs, spotted deer,
monkeys, pythons, and wild-boars. The forest is accessible by river from
Khulna or Mongla. There are rest-houses for the visitors to stay and enjoy
the unspoiled nature with all its charm and majesty.

The World Heritage Site, declared by the UNESCO, the Sundarbans is an
immaculate place for eco-tourism. Main tourist spots inside the
Sundarbans include Hiron Point (Nilkamal), Katka and Tin Kona Island
to view tigers, deer, monkey, crocodiles, birds and natural beauty. Herds
of spotted deer are often found to graze here. Another major attraction
inside the Sundarbans is Dublachar (island), mainly a fishermen's village.
(Morshed, 2006: 28)

5.2 Sylhet - The Land of Two Leaves and a Bud

Immediately nestled in the picturesque Surma Vally amidst scenic tea
plantations and lush green tropical forests, Sylhet is a prime attraction for
all tourists. Its terraced tea gardens, eye-soothing orange groves and
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pineapple plantations and hills covered with tropical forests form a
beautiful landscape. A number of haors (big marshy land) provide
sanctuary to the millions of migratory birds flying from Siberia across the
Himalayas to avoid the severe cold of winter.

5.3 The Hill Districts- Paradise for Nature Lovers

The three hill districts of Rangamati, Bandarban and Khagrachhari offer
dazzling beautiful spots where nature has been least disturbed. Far from
the madding crowd, the scenic and calm spots of these areas offer rare
opportunities to the tourists to have holiday in tranquility. The ethnic
minority groups like Chakma, Marmas, Tripuras and Murangs are famous
for their music and dances. The highest peak of Bangladesh Tahjing Dong
(4632 feet) is located in the Bandarban district. (Murshed, 2006: 29)
Rangamati Hill District is a wonderful repository of scenic splendors with
flora and fauna of varied descriptions and the largest artificial lake
(Kaptai) in Asia is a fascinating tourist spot.

6.0 Economic Impacts of Eco-tourism

Economic impact refers to the change in sales, income, jobs, or other
parameters generated ty eco-tourism. Eco-tourism plays a particularly
important role because it can create jobs in remote regions that
historically have benefited less from economic development programs
than the more populous areas. (Siddiqua, 2006: 138) The impacts of eco-
tourism can be grouped into three categories: direct, indirect and induced.
Figure 1 illustrates some of these impacts.

Figure 1-
Economic Impact of Ecotourism

[Eco-tourist Spendingl

Direct|Impacts

A
IGovemment and Eco-tourism Sectﬂ
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6.1 -Direct Impacts

Direct impacts are those arising from the direct initial tourism spending.
Under this concept, revenues from tourists, in the form of entrance fees,
domestic airfares, accommodation and food, hiring charges of the guide,
sale of local goods such as handicrafts and souvenirs and tax revenues
levied on the above are distributed among the population that is most
likely to exploit the natural areas. Such a transfer of revenue establishes
a direct link between conservat‘ion and personal income.

6.2 Indirect Impacts

The complex economic linkages transmit the impacts from those who sell
goods and services to tourists to others in the local economy (who sells goods
and services to the agents.) For example, hotels, restaurants and bars hire
local workers, pay rents to locals, and purchase local "intermediate inputs"
like fruits and vegetables, fish, meat etc. from the local markets and
producers. Payments for these .goods and services enter the economy,
influencing the incomes of local agents who may not have any direct contact
with tourists and also the local society who may be directly involved in the
subject. These agents, in turn, stimulate new rounds of local expenditures that
influence the income of still more local agents.

6.3 Induced Impacts

Outside agents, including operators of boats also purchase locally
supplied goods and hire local workers and the restaurant employees
spend part of their wages to buy various goods and services from the local
market, thereby generating induced?impacts.

6.4 Eco-tourism as an ;?arning Source

Eco-tourism, although growing by 20 to 30 percent a year, still represents
less than one-tenth of the total tourism industry. (Siddiqua, 2006: 139) In
Asia, the eco-tourism in Annapurna Conservation Project have allowed
for a basically self-sustaining financing of integrated conservation and
development activities to the benefit of the local population. (Siddiqua,
2006: 139) Malaysia spends US$ 30 million a year for the publicity of its
tourist products in the international tourism markets. The Government of
Indonesia spent from 1975 to 1982, US$ 21 million for the restoration of
the 9th century Borobudur Buddhist Temple in Java, one of the eco-
tourist spots in the country. Now Borobudur attracts more than one
million tourists every year, and earns no less than US$ 500 million per
annum for that country (Siddiqua, 2006: 140).
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7.0 Role of Eco-tourism in Bangladesh Economy

Bangladesh with her inundated scopes of being one of the most significant
nations having lots of eco-spots can have impending prospects in eco-tourism
industry. Currently Bangladesh attracts about 4.5 percent of tourists who visit
South Asian countries. Over 50 percent of the tourists travel to India, from
where 62-65 percent visits Bangladesh. (Siddiqua, 2006: 142) A World
Tourism Organization (WTO) initiated a study which concludes that in
developing countries, particularly in the least developed countries like
Bangladesh, tourism is almost universalty the leading source of economic
growth, foreign exchange, investment and job creation.

7.1 Job Creation in Remote Locality

In rural areas, even a few new jobs can make a big difference. Eco-
tourism related goods and services can not only provide local people with
additional income but also create new jobs for them. Tourism provides
employment opportunities by diversifying and increasing incomes that
help reduce the vulnerability of the people.

7.2 Generation of Revenues

Eco-tourism is associated with the generation of revenues substantial
enough to contribute significanﬂy to the destination's economic
development. Revenue from eco-tourism is an important economic
benefit at national and local levels. Taxes can provide valuable financial
resources for developing infrastructure, tourist attractions and other
public facilities and services and tourism marketing and training required
for developing tourism as well as to help finance for poverty reduction
programs by the Bangladesh Governments.

7.3 Poverty Reduction

Eco-tourism has immense potential to help the global fight against poverty.
Most of the eco-spots of the country are located in remote rural areas.
Tourism depends not only on financial productive and human capital but also
largely on natural and cultural capital which are often assets possessed by the
poor. Eco-tourism being labor intensive provides opportunities for the poor of
Bangladesh. Eco-tourism in Bangladesh, thereby, can play the most vital role
in development of the socio-economic status of the root level and hence fight
against poverty at the origin.

Eco-tourism in Bangla,lesh may provide a means of empowerment to
disadvantaged groups such as many native people (including women) by
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opening an economic and management role for them in eco-tourism. Eco-
tourism provides important employment opportunities for the women of
the locality surrounding the eco-spots of the country.

7.4 Economic Development of Local Community

Eco-tourism is accepted as a means that can satisfy both local people in
need of gainful economic activity as well as conservationists. Local
people are those mos* immediately benefited by the emerging market for
international eco-tourism. Eco-tourism might bring both direct and
indirect economic impacts to the local communities. Eco-tourism
operations typically tend to be small-scale and sensitive in terms of their
impacts on the local environment and culture, involving the participants
of local communities as major stakeholders.

7.5 Reduction of Rural Out Migration

One of the main problems in city areas in Bangladesh is the huge pressure
of population due to more availability of employment and works with
respect to peripheral rural areas. As eco-tourism can increase
opportunities for the rural poor in their own communities, it has the
potential to help reduce rural out migration to urban areas, increase
employment opportunities for the urban people, give them additional
income to provide for their families in the rural areas and therefore
diminish the overburden of population of big cities like Dhaka,
Chittagong, Khulna, .tc. Also, tourism related skills gained by the urban
poor can be applied’ in rural areas helping to reverse the migration
process.

7.6 Future of Eco-tourism in the Sundarbans and Benefits for its
Inhabitants

There is no doubt that tourism has an impact on the environment both
natural and manmade. But if it is planned tourism and properly defined
eco-tourism, we can consider its impact in a' positive way.. The
Sundarbans play a vital role in developing the entire regional economy
and national economy. (Islam, 2003: 145)

Globally people are interested in enjoying nature. The demand of nature
and eco-tourism is increasing day by day. In Bangladesh, Sundarbans i1s
one of the centers of eco-tourism. Globally it is well known as a famous
tourist spot. At present 45000 tourists visit this place annually. On the
other hand 300000 people are indirectly dependent on Sundarbans
resources. (Islam, 20t 3: 145)
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There is a good chance of developing eco-tourism in Sundarbans and
obviously it will be profitable. It is the only alternative to use Sundarbans'
resources and landscapes in a properly planned way. The philosophy is
minimum use and maximum profit without destruction of the tourist. The
Sundarbans landscapes and plants and animals are the real raw materials
of tourism and for the near future. (Islam, 2003: 146)

Local people's participation is for the benefits of the locals. They can
create employment opportunities and can earn money from the eco-
tourism industry. They can change theirlife styles if they can earn money.
Some private organizations such as Sundarbans tourism, Bengal Tours
and Travels, Surma Travel Agency are making eco-tours privately and
expecting a good chance and bright future for eco-tourism in Sundarbans.
(Islam, 2003: 147)

Finally, Sundarbans has economic and ecological chance for eco-tourism
development. For the preservation of Sundarbans culture and tradition,
long-term conservation and forest management, biodiversity and
ecosystems protection, local employment creation and socio economic
development for the inhabitants, there is no alternative way without eco-
tourism development. So the future of eco-tourism in the Sundarbans is
very positive and it will bring benefits for the locals.

8.0 Findings of the Study

e Economic impact refers to the change in sales, income generation,
job oppartionty or other parameters generated by eco-tourism. It is
found in this stucy that eco-tourism.plays a particularly important
role because it can create jobs in remote regions that historically
have benefited less from economic development programs than the
more populous areas.

e The impacts of eco-tourism can be grouped into three categories:
direct, indirect and induced. Direct impacts are those arising from
the direct initial tourism spending. Under this concept, revenues
from tourists, in the form of entrance fees, domestic airfares,
accommodation and food, hiring charges of the guide, sale of local
goods such as handicrafts and souvenirs and tax revenues levied on
the above products are distributed among the population that is
most likely to exploit the natural areas. Such a transfer of revenue
establishes a direct link between conservation and personal income.
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e The complex economic linkages transmit the impacts from those
who sell goods and services to tourists to others in the local
economy (who sells goods and services to the agents.) For example,
hotels, restaurants and bars hire local workers, pay rents to locals,
and purchase local "intermediate inputs" like fruits and vegetables,
fish, meat etc. from the local markets and producérs. Payments for
these goods and services enter the economy, influencing the
incomes of local agents who may not have any direct contact with
tourists and also the lecal society who may be directly involved in
the subject. These agents, in turn, stimulate new rounds of local
expenditures that influence the income of still more local agents.

¢ Outside agents, including operators of boats also purchase locally
supplied goods and hire local workers and the restaurant employees
spend part of their wages to buy various goods and services from
the local market, thereby generating induced impacts.

e Eco-tourism can be a tool not only to reduce poverty but also for
the economic emancipation of local communities and the country
as a whole. This study reveals that the future of eco-tourism in the
Sundarbans is very positive and it will bring benefits for the locals
as well as the whole economy.

9.0 Conclusion

Eco-tourism can generate economic benefits at local and national levels
and thus promotes incentives to conserve the resources on which it
depends on. In this context, the focus should be given on sustainable
planning to flourish eco-tourism as a great potential for the economic
development.

The goal of eco-tourism development in Bangladesh should be to capture
a portion of the enormous global tourism market by attracting visitors to
natural areas and by using the revenues, it is possible to fund local
conservation and fuel economic development.

Eco-tourism can be a tool not only to reduce poverty but also for the
economic emancipation of local communities and the country as a whole.
It can also help addressing various dimensions of poverty and
complement conservation efforts. Bangladesh, being easily accessible
from many popular destinations in South Asia, enjoys a unique position
to attract eco-tourists and can change the socio-economic scenario of the
nation in near future.
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Socio-Economic Dimensions of Dowry as Matrimonial Function
A Study on Three Selected Union Parishads of Bangladesh

S.M. Zobayer Enamul Karim'

Abstract: This article is an attempt to focus on the extent of socio-econoniic
dimensions of dowry as matrimonial function with special reference to three
union parishad (UP) of Rural Bangladesh. The article is an abridged form of a
study conducted under the revenue budget of BPATC. Different socio-economic
dimensions related to dowry have been highlighted in this study. It is needless
to mention that in Bangladesh, poor parents face several problems to marry
their adult girls, since most of the problems related to marriage are the outcome
of dowry. It is very difficult to appreciate the nature of dowry related problems
without any proper empirical study and investigation. In this article the existing
practices and provisions of dowry, its nature, Jjustification for demanding dowry,
sources of dowry moneylitems, social reactions towards dowry, spending
pattern of the value of dowry and views of the civil society about dowry, causes
and consequences have been examined. At the end of the report some ways and
means have been suggested to improve the overall situation of this bad practice.

1.0 Introduction

Bangladesh is inheriting with economic, political, social and other
complex problems. But social problems are very much distinctive, and
dowry is one of the severe problems in this regard. In our society, dowry
becomes an indication of social problems, which causes barrier to
development. Population by sex counts almost 50% women in the
country. However, most of the women in rural area become the victims of
dowry, which is termed as social evil. In fact we can't imagine a society
without the presence of women. Wemen of Bangladesh are in a
vulnerable position in terms of marriage. Degradation of social value
system, economic and educational disparities between men and women
and poverty caused a lot of pressure to the poorer parents of adult girls in
Bangladesh regarding marriage. A good number of people in the society
are practicing dowry by ignoring social and religious values and
obligations. Lack of women education and social security, lack of social
awareness, lack of implementation of existing laws and rules, existing
social customs, more dependency of women and business attitudes of the
groom are some of the general causes of dowry in our society. Apart from
these, the rich parents of bride become interested to have an established
groom even at the cost of sufficient money and valuable goods and

' Deputy Director, Bangladesh Public Administration Training Centre, Savar, Dhaka
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articles. The above-mentioned situation strongly prevails in rural society.
To ensure a happy and peaceful future life of the daughter, parents offer
dowry to the groom in the form of liquid cash and items at the cost of
their tangible and intangible assets/property. But these do not ensure
peaceful life and in most cases torture to bride becomes a common
phenomenon. Even in some cases the bride becomes the victim of death.
Physical torture, acid throwing, burning in fire, provocation to suicide,
separation and divorce- remind us of the vulnerable position of women in
our society. -

Marriage is a bond of family; in the context of the continuity of "family"
it is an institution. In rural Bangladesh, the poor parents face several
problems to marry off their adult girls, since most of the problems are the
outcomes of dowry. The poor parents of our country are often bound to
meet the demand of the groom for settling marriage of their girls. In the
above context, dowry has been approved as integral component of
marriage. However, its modes of expressions vary from people to people
depending on their educational, occupational, cultural and regional
backgrounds.

Dowry refers to a marriage practice in our society where gifts of cash or
other valuable items ar= given to the family of groom. This is a social
practice carried out both in urban and rural areas in different manners
according to the expectation and demands; however, in rural area
reflection of dowry is more severe. Without understanding the problems
related to marriage; it is virtually impossible to appreciate the nature of
the problems related to marriage. For better understanding of the study
the "conceptual issues" may be useful in this context. These are
highlighted below:

2.0 Conceptual Issues

Marriage and Dowry in Different Religion: The curse of dowry is the
outcome of various forms of marriage in different communities in this
sub-continent.

2.1 Islamic Concept

Muslim marriage is a contract of civil nature with proposal (Izab) and
acceptance (kabul) of which Mohar or dower is the consideration. Dower
1s recognized as one of the essential requirements of Mahamadan
marriage while there is no system of dower in the marriage of the people
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of other faiths. Islam has enjoined honourable status of woman almost
equal to man so proportionate and dignified, those are till now unknown
to the civilized world. It expelled out the ancient cruel attitude to woman
and placed them in a position of honour and dignity®. Allah has ordained
in the Holy Quran:

"O mankind! Be careful of your duty to your Lord Who created you from
a single soul and from it created its mate and from them twain hath spread
abroad a multitude of men and women. Be careful of your duty toward
Allah in Whom you claim (your rights) of one another, and towards the
wombs (that bear you). Lo ! Allah hath been a Watcher over you"(4-1)."
The Women are raiment for you (men) and you are raiment for them" (2-
187). The prophet Mohammad (peace be on him) also laid much
emphasis on the dignity of women which is evident from the following
Hadiths: "The world and all things in the world are precious but the most
precious thing in the world is a virtuous woman" (Muslim). "The best of
you are they who behave best to their wives" (Tirmizi).

Marriage is a right of every adult man and woman. This is a holistic
religious and social approach to lead the society to achieve desired goals.
Marriage is a bond between two human beings of opposite sex. All sexual
relations in Islam are within the framework 6f marriage. Thus, marriage
has a forward link to children, a backward link to the parents of the
brides/grooms, and a horizontal link with so many other in-laws.
Marriage is not merely a "contract", because those who want their
relationship to go beyond this life, for them they would be blessed with
the eternal companionship of the ones they cherish [Farooq, 2000].

Islam provides comprehensive guidance for humanity to lead their lives
both at personal and collective levels. The functionality of Islam is based
on its holistic balance. Picking and choosing certain aspects for personal
or social preference, without regard to the whole, may not produce the
desired result. Sometimes such pick and choose approach may actually be
counter-productive [2: al-Bakara: 208; 3: al-Imran: 7,20; 2: al-Bakara:
85]. Islam is based on mutual consultation (Shura) and choice of all the
parties affected. This is applicable at family, social, national levels.
[42/al-Shura/38]* . The essential sources of Islamic guidance are the
Qur'an and the Sunnah. We are to be respectful to the opinions of our

*  Khondaker Md. Abu Bak: r, A Hand Book on The Dowry Prohibition Act, 1980 and The
Cruelty to Women (Deter. ent Punishment) Ordinance, 1983, P. 5-6.

Farooq, Mohammad Omar, Ph.D. Women and Divorce in Bangladesh: An Islamic
Perspective-2000, [for more details please see, http://www.globalwebpost.com/
farooqm/writings/Islamic/divorce.html].
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pious and capable ancestors and their valuable contributions. However,
we are not to imitate or follow them, we need fresh thinking and
solutions. [2:al-Bakara: 170]*. Human experiences are valuable - no,
indispensable - in understanding, interpreting and practicing Islam. There
might be many autonomous contributions emanating from human
experience that might not be in conflict with Islam. Many such human
experiences may even help us to deal with our own incoherence or
misunderstanding of Islam; for example, current system of popular or
mass electoral system.[3:Al<Imran:137]. Islam is based on Fitrah (innate
human nature). In understanding Islam, also common sense is an essential
tool®. In Bangladesh as well as South Asia, in general, the Hanafi Figh
(urisprudence) is overwhelmingly predominant. However, Muslims,
individually or as a community, are not required to adhere to any
particular school, as long as any cross-school adjustment is not motivated
by mix-and-match for mere convenience.®

A lot of the contents of Islamic Figh is written or analyzed from men's
viewpoint. As in the last few centuries, there has been virtual absence of
women scholars/experts in Islam, their input and perspective are absent in
the development and formulation of Islamic laws and codes. This is a
must for healthy Islamic development. In another respect Islamic Figh is
seriously lacking: the problem-solving emphasis on seeking solution to
"problems", the general orientation of Islamic Figh has remained
dogmatic- deductive. This is especially true, if not more so, in our
contemporary time. For example, Islamic scholars/experts formulating
Figh regarding marriage and divorce might not have any exposure to the
nature and extent of problems related to marriage and divorce. Such
experts most likely would not or have not undertaken any study to
ascertain the nature and extent of the problem before formulating or
articulating the laws and office orders. Empiricism is a must for effective
and empathetic solutions. Contemporary Islamic laws, i.e., human
enunciation of Qur'anic and Prophetic provisions, might be grossly out of
touch with the contemporary reality. One can consider, for example, the
issue of the apostates (murtad).’

Another related problem is brides/grooms not knowing or seeing each
* Ibid '

* Ibid

¢ Ibid

7 Ibid.
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other. There are some cases when bridge/grooms don't see each other at
all before their marriage. It is done for them. This is against the Islamic
guidance. While Islam does not allow the western dating system, an
important problem area is inadequate room for the prospective
bride/groom to see and know each other. To see bride (kone dekha) the
way it is done in our society is one-sided, which does not necessarily have
any religious sanction. It is not that prospective groom will examine and
interview the prospective bride, but not vice versa. Both sides have the
right to be equal participant in the mutual examination and interview. It
also seems that those who want to follow the Islamic guidance, don't want
the prospective groom/oride to meet privately during the Kone Dekha.
While it is a general Islamic guidance that non-Mahram (those among
whom marriage is Islamically prohibited) men and women should not be
alone by themselves, the practice of this in this context of marital decision
process may have been overstretched. The basic religious parameter or
concern about such issue is illicit physical contact among the non-
Mahrams. Parents or families can work out a supervised environment
(may be even in more than one sessions) to let the prospective men and
women to get to be better acquainted. Oncé again, this is a voluntary
matter. No coercion should be involved in this process.*

Mahar, mutually agreed upon by parties to marriage, is an Islamic "
requirement. Mahar is to be offered by the groom. There is no restriction
on what or how much Mahar can/should be: However, it is desired that it
should be according to groom's ability, and subject to bride's consent.
Mahar can also serve as an economic protection for the wife.

2.2 Hindu Concept

Hindu marriage is regarded as a sacrament, which is a union of a man and
woman for the whole life with no provision for separation from each other.
This concept of marriage as such induced the widow to die with the
husband in the same pyre known as "Satidaha." This cruel practice
abolished and stopped by the Regulation number XVII of 1929. The
condition of women was perhaps the worst of its type under the Hinduism.
How the womanhood was being dealt with under the Hindu faith will be
understood in the following verse of Manu®: "In childhood a female must
be subjected to her father, in youth to her husband, when her lord is dead,
to her sons; a woman must never be independent" (Manu V. 140).

® Ibid.
* Op.cit. (Khondaker Md. Abu Bakar), P. 6-7.
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The Hindu marriage enjoins the characteristics of both the sacrament and
a gift. The position of the husband in Hindu society in relation to the wife
is most unequally high. A Hindu husband is considered to be in the
position of lord and under such a conception a Hindu wife is said to have
been a gift to the husband. At the time of the marriage a Hindu wife used
to bring some presents for her lord, the husband which was known as
'Jautuk." With the passage of time, this system of 'Jautuk' took the shape
of dowry in the various forms of marriage among the different
communities."

2.2.1 Vedic Concept

The Vedas prescribe that dowry be given by the bride's family to the
groom. Kakshivat in R'g Veda, for instance, says he became rich by his
father- in- law giving him 10 Chariots and maids and 1060 cows during
his marriage ceremony (Rig Veda 1. 126). Dowry is referred to as
"Streedhana' and is an ancient practice. This custom implied that women,
in addition to being viewed as mere sex objects, were severe economic
liabilities for the parents.- The ancient Vedic custom of "Kannyadan"
where the father presented his daughter with jewelry and clothes at the
time of her marriage, the 'Vardakshina' where the father presented the
groom with cash and kind. The enormity of wealth bestowed to a
daughter at the time of her marriage was a clear indication of the concern
of her family in her and her children's future welfare.

=

3.0 Existing Laws Regarding Dowry in Bangladesh

The Dowry Prohibition Act, 1980 came into force on first October, 1981
vide notification number S.R.O. 276-6/81/JVII/77-2/81 dated
28.8.1981." This act is very concise in form having only 9 sections
enacted for a particular >urpose of which section 6 has now been omitted.
It is prohibitory in nature, the contraventions of the provisions of which
have been made punishable under sections 3 and 4 of the Act. When a
husband neglects his wife left uncared for elsewhere or ill behaves with
her or tortures or threatens to divorce her for the purpose of realization of
some money, property or valuable security after marriage, then this Act
may be one of the check and balance tools to protect the bad practice.
Details of the Act are stated below:

" Ibid, P 7.
" Khondaker Md. Abu Bakar, A hand Book on The Dowry Prohibition Act, 1980 and The
Cruelty to Women (Deterrent Punishment) Ordinance, 1983, P. 1-40.
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The evils of dowries increased so enormously that it necessitated the
passing of certain prohibitory laws. To check the threat of dowry, in India
the Dowry Prohibition Act, 1961 and in Bangladesh, the Dowry
prohibition Act, 1980 have been enacted. The definition of "dowry" under
section 2 of Dowry Prohibition Act, 1980 is exactly the same as defined
under section 2 of the Indian Dowry Prohibition Act, 1961.

This Act received the assent of the President and was published in the
official Gazette on the twenty-sixth day of December 1980. It came into
force on and from the 1st day of Octaher, whereas it is expedient to make
provision to prohibit the taking or giving of dowry in marriage;
It is hereby enacted as follows:
Section-1: Short Title and Commencement-

a. This Act may be called the Dowry Prohibition Act, 1980.

b. It shall come into force on such date as the Government
may, by notification in the official Gazette, appoint.

Section 2 of The Dowry Prohibition Act, 1980 defines dowry as, "In this
Act, unless there is anything repugnant in the subject or context, "dowry"
means any property or valuable security given or agreed to be given either
directly or indirectly - '

a. by one party to a marriage to the other party to the marriage; or

b. by the parents of either party to a marriage or by any other person to
either party to the marriage or to any other person; at the time of marriage
or at any time before or after the marriage as consideration for the
marriage of the said parties but does not include dower or Mahar in the
case of persons to whom the Muslim personal law (Shariat) applies".

Section-3 of the Dowry Prohibition Act, 1980 reserves Penalty for Giving
or Taking Dowry: If any person, after the commencement of this Act,
gives or takes or abe s the giving or taking of dowry, he shall be
punishable with imprisonment which may extend to 'five vears and shall
not be less than one year, or with fine or with both. -

Section-4 of the Dowry Prohibition Act, 1980 states Penalty for .
Demanding Dowry: If any person, after the commencement of this Act,
demands, directly or indirectly, from the parents or guardian of a bride or
bridegroom, as the case may be any dowry, he shall be punishable with
imprisonment which may extend to five years and shall not be less than
one year, or with fine, or with both.
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Section-5 of the Dowry Prohibition Act, 1980 also ststes Agreement for
Giving or Taking Dowry to be Void: Any agreement for the giving or
taking of dowry shall be void.

4.0 Objectives of the Study

The objectives of the study are to know the magnitude of the problem of
marriage of rural poor girls, to document the nature and extent of
payment of dowry, to learn about the sanctions and punishment systems
against non-compliance of dowry, to understand the pattern of spending
the money received as dowry and to make recommendations and
suggestions to prevent payment of dowry and overcome the problems.

5.0 Methodology of the Study

This study was undertaken in selected three unions namely Nizra, Ulpur
and Durgapur of Gopalgonj Sadar Upazila, Gopalgonj. The respondents
including 60 parents of bride & grooms, 60 young men, 30 young women
and 60 local people [local representatives/members of the civil society
(imams, teachers & others)] were interviewed. The total number of
respondents was 210. Data have been collected during November 2006 to
February 2007. Number of different categories of respondents including
the study areas may be seen in table-1.

Table-1: Location of the Sample Area and Corresponding Respondents

Sample Area Categories and Number of Respondnet:
District Upazila Union Village Parents Youn Young Local | Grand
Men Women | People Total
(Groom) (Bride)
i | Gopalgonj i 'W.Nizra,Mol
Gopalgonj | Gopaleonj | Nizra | NimwMol [ 29 20 10 20 70
Narikelbari '
Gopalgonj | [J]pyr | UlpunRKha 20 20 10 20 70
Sadar mar,Malenga
JTetulia &
Paddabila
Gopalgonj | Dyrga | Durgapur & 20 20 10 20 70
Sadar pur Khatiagor

Total 60 60 30 60 210

6.0 Data Analysis

In this article analysis has been arranged into different categories. These
are (i) demographic characteristics of the respondents, (ii) general
opinions of the respondents, which include: a. extent of payment,
perception/nature, justification and method of dowry, b. sanctions and
punishment systems against non-complaince of dowry, c. the pattern of
spending the money received as dowry d. measures to prevent payment
of dowry (iii) report of the workshop and (iv) analysis of the court case.
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Demographic Characteristics: The highest percentage (22.38%) of the
respondents belonged to the age group of 30-39 years followed by the
respondents of the 40-49 and 50-59 years age group (20.95% and 17.62
%). 95.23% of the respondents belonged to the active age group i.e., 15
to 59 years. 18% young men married at the age of less than 20 years, and
for the young women this figure is 26.67%, which is a direct violation of
the existing government acts and rules (Table-2, Appendix-I). Majority of
the respondents (52.93%) belonged to the illiterate and junior high school
level of education followed by 21.96% & 14.76% secondary & higher
secondary level respectively. It was revealed that a significant number of
young women and men (46.67% & 38.345 respectively) not even crossed
the secondary level of education (Table-3, Appendix-II).- Most of the
respondents (51.67%) had the primary level of occupation. Young women
mostly (33.33%) acted as housewife and 10% of them did not make any
reply in this connection, 13.33% of the young men were unemployed
(Table-4, Appendix-III). It is evident that more than one-third of the
young women had no mentionable income (<Tk.2000/-). On the other
hand, most of the young men (55%) had the income between Tk. 3,000/-
to Tk. 6,000/~ (details may be seen in Table-5, Appendix-IV).

Extent of Payment, Perception/Nature, Justification and Method of
dowry: 38.33% young men received dow amounting Tk. 15,000/-
followed by 30% and 28.33% received Tk. 20,000/- & Tk. 30,000/-
respectively. None of the young women respondents endorsed the view of
men that the initial slab of dowry was Tk. 15,000/- and 13.33% of the
bride informed that Tk. 45,000/- was given as dowry to the groom which
was not ackncwledged by none of the counter part (Table-6, Appendix-
V). 93.33% young men, 90% of young women, 91.67 % local people and
86.67% parents viewed that cash should be treated as good provision of
dowry, while 93.33% young women, 88.33% of parents and young men
and 86.67% of local people considered gold as equally important as a
form of dowry. Details may be seen in table-7, Appendix-VI. The
opinions of parents, young men and local people for justifications for
demanding dowry were "to set up a life of bride- grooms" and "to follow
tradition of the society" respectively. But the young women identified
"bride's share in parental property" as top justification of dowry (Table-8,
Appendix-VII). All groups of the respondents preferred to "loan from
relatives /friends and others" as the first method of mobilizing monzy of
dowry (Table-9, Appendix-VIII).
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Sanctions and Punishment Systems against Non-Compliance of Dowry:
The brides were asked about their consent of providing dowry. Four
situations were explored in this regard. Eighty-seven percent respondents
opined that they have not given consent even they were not at all aware
about this matter. However, 63.33% of them told that they were aware
and not given consent. It was evident that some of them (43.33%) replied
that they were unwilling to face this situation, but they had nothing but to
accept the proposal, they were forced to sacrifice their cherished wishes-
not to provide dowry in marriage even they were fully aware of the
malpractice. Majority of them told that they have given consent, in spite
of their awareness and surrendered to the evil condition, as it has been
established as a social norm (Details in Table-10).

Table-10: Opinion of the Bride about the Dowry Given

Opinion No. of respondents in %
No awareness and no consent ) 86.67
Is aware of, but does not give consent * 63.33
Is aware of, but consent was obtained by coersive methods 43.33
Very well aware of and free consent was given by 53.33
concerned women in full agreement as it is a established
truth method of the society

Sources: Field Survey

Social responses towards marriage, where dowry is not paid are presented
in Table-11, Appendix-IX. In this regards, 73.33%-parents viewed that
"society would appreciate" and 75.00% of them opined that "status of
grooms would be raised" if dowry is absent as a condition of marriage,
more than 80% of young men and women also endorsed the views of the
parents. On the other hand more than 80% young men, young women and
local people acknowledged, "status of grooms would be raised" where
dowry would not be »aid. However, a good number (>50%) of the
respondents thought taat groom's fame would not be significantly
affected for taking dowry. It is noticed that a large number of respondents
were quite silent in this aspect. The table revealed that most of the
respondents did not favour dowry as a feature of marriage.

The researchers tried to explore the probable consequences where dowry
is not paid. In reality, it is often possible that women/ their parents/
guardians were not in a position to cope with the amount promised/
agreed upon to pay as dowry. If the promised amount was not given in
full, or the money was delayed or deferred, in such cases, question was
asked 'what could happen to the bride'. In such situations, respondents
told that stay in the parent's house till demand are met, physical and
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mental torture, threats of divorce & desertion, neglect in the family, use
of abusive language, etc. might be faced by the bride. The young women
strongly endorsed most of these consequences followed by the parents of
bride and local people. Most of the young women replied that divorce
could be one of the resulting factors in this situation. It is revealed that
more than 66% of young women expressed: they were subject to
deprivation from groom's love and affection, physical torture,
overloading of household work, neglect by family members in case of
non-payment of dowry. More than 76%-of the bride opined that 'threat of
desertion and divorce' is the frequent consequences for non-payment of
dowry; a significant percent of other categories of respondents also
endorsed this view. It was viewed by more than 60% respondents except
young men that 'stay in the parent's house till demand are met' is one of
the worse consequences the brides generally face in case of non-payment
of dowry. It was revealed from the study that none of the respondents
mentioned any event of suicide on account of non- payment of dowry.
However, a good percentage of the respondents told that they do not
know about the consequences of the dowry. Details in percentage may be
shown in Table-12, Appendix-X.

It was found that both the girls and parents were telling same thing with
same intensity of concern through out the study The family faces lots of
problems and hardship for providing dowry. Details may be shown n
Table-13, Appendix-XI. 'Economic condition of the family became worse
and they faced financia. bankruptcy and its adverse consequences' due to
dowry viewed by more than 80% of the respondents except young men.
In this regard, 'lost of land property and other assets', 'negative
consequence on future younger generation' and 'loss of honour in the
society' were also opined by majority of the respondents. A fewer
percentage of the respondents replied that they do not know the
consequences.

The Pattern of Spending the Money Received as Dowry~ 1t is revealed that
80% of the young men told that money received as dowry was used for
'purchase land, house & other proeprties'. 70% of the young women and
66.67% of local people also endorsed the similar views. Money of dowry
was used for 'paying-back loans' was replied by 75% young men.
However, only 30% young women endorsed their views. According to
young women, the dowry amount is also used to 'invest in small business',
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.'deposit for future', 'buy household articles' and 'bribe for job security' etc.
68.33% of the local people opined that money given as dowry was used
for 'unnecessary expenditure', 60% young women held the same opinion
in this aspect. 65% young men replied that dowry money was spent for
meeting the expenditure of marriage. It is evident from the table that most
of local people endorsed the views of young women. A detailed account
of the patterns of spending the dowry amount is illustrated in Table-14,
Appendix-XII.

Measures to Prevent Dowry: The respondents suggested comprehensive
measures to prevent dowry from the locality. It is revealed that 90%
young women, 86.67% local people and 81.67% young men advocated
for 'strict implementation of existing laws and rules' as a measure of
prevention of dowry. 85% parents of bridegroom opined, it is important
that 'young person should feel strongly that dowry is not relevant to
marriage i.e. awareness creation' to prevent dowry. 86.67% local people
and 81.67% young men endorsed their views. It was experienced that in
some cases common citizens are not aware about the negative
consequences of dowry due to lack of publicity. Hence, 'massive publicity
of dowry laws and regulations among citizens' may be one of the
pertinent ways to prevent dowry, were viewed by more than 80% young
women, local people, parents and young men. And they also suggested to
minimize the marriage expenditure to achieve the same. More than two-
thirds parents, local people and young women respondents suggested to
‘empower women through education', as one of the measures of dowry
prevention. The information showed that a significant number of
respondents are in favour of 'social isolation of the family
giving/accepting dowry' as tools for the same. It was also revealed that in
between 83.33%-86.67% parents, young women & local people and
78.33% young men advocated to 'follow religious obligation regarding
dowry' for prevention it from the society. A significant number of
respondents also viewed that motivational program should be launched
by Union Parishad to reduce this bad practice. Details may be seen in
Table-15 of Appendix-XIII.

Report of the Workshop: A Workshop was arranged as part of the study in
the study area on 16 March 2007 at the Ulpur Union Parishad Hall Room.
There were sixty-one participants who were personally invited to the
workshop. The participants of the workshop were invited in consideration
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to their long association and involvement with the problem of the
localities and their commitment to the cause of women. This workshop
was supposed to provide supplementary information for the project
report. Since tae purpose of the workshop was to critically assess and
evaluate the study report and compare the data made available during the
study period. A brief 2 count of the study on the dowry with objectives,
facts and figures, obser . ations and existing legislative measures and legal
protection against dow:y were presented before the participants. All the
participants were invited to join an open discussion/debate on the
following aspects of the issues: '

a. To identify the major causes of practicing dowry and
b. To take suggestions to prevent dowry from the locality.

The participants were invited to critically analyze and evaluate the
procedure of the study and the findings as well. There was a very strong
opinion among the participants that an imposition of social isolation on
the man who kills his wife for dowry, he shall not be permitted to remarry.
Participants opined that both the bride and groom should ethically and
morally be w; 1 educated in terms of religious and exis:ing education of
marriage. The barticipants raised serious doubt about the eradication and
elimination of do vry “h-ough proper legislative procedures, since every
such step would be i ‘erfered by different influential sections of the
society.
The workshop indicated the major role of media can brii:g the changes
and improvements in society. Dowry related different problems might
easily be checked and monitored by proper and timely media
interventions. As an effective solution to the probiem, a good number of
participants suggested economic empowerment of female and their
financial autonomy that will help them to be self supported, and these
may be facilitated through educating women. The participants viewed
their anxieties that now-a-days dowry is a common practice that went
beyond the ritual of marriage. It was reflected that due t:: the dowry given
to her, she loses her relationship witl: 1er parental fami'y. The workshop
also nointed - ut that degradation of “he status of womr "n becomes very
- influential factor in this: esr-,ec-!"

any “tiemp! to remove tie evil of dowry
system, therefore ymusi ~*art wit’™: raising the status and d.gnity of women
in terms of women: *mpowerment through wareness generation,
eduction and skill deve opment to achieve the goals. The participants of
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the workshop unanimously recommended that both the women and men
should be motivated and organized to get involved in this process. It was
revealed that the lowest-income groups of the society became the worst
victim of dowry. The workshop also recommended with a strong call to
continue the campaign against dowry.

The participants of the workshop highlighted that one of the worst
problems related to marriage in Islam in the context of our society is the
issue of 'dowry'. "The common people do not know the very sharp
difference between Dowry and Mahar. All the religious leaders should
take the responsibility to make it clear to the people, so that they might
not take and advocate for dowry at marriage". This was viewed by the
participants.

Recommendations of the Workshop: The following recommendations
were emerged from the workshop participants:

i. Every girl should be given a minimum level of education so that
they may understand the meaning of life,

ii. Anti-dowry campaign should be made as a part of school
curriculum,

iii. Imam of Mosqué in the ' Friday's Juma Khutba' may clarify the
people that Mahar is a mandate for legalizing marriage and dowry is
strictly prohibited in this regard, it is fully unislamic.

iv. Mohaddes of madrashas should pursue to expand the campaign
against dowry,

v. Anti-dowry struggle should be made as part of the mainstream
political struggle. ’

vi. All political parties should incorporate total eradication of the
dowry system from the country into their election manifesto,

vii. Media should take initiatives against the consequences of giving
and taking dowry, viii. Special programmes against dowry may be
launched to motivate the young generation and thus it may bring
the changes and improvements in society.

Analysis of Court Cases: The ten cases filed before the Cognizance Court
of the Magistrate First Class, Gopalgon;j are briefly examined in this
regard. Going through the facts of the cases, it becomes clear that torture-
physical and mental, inhuman behaviour are always linked with a dispute
of dowry. Most of the cases highlighted that it is not only the groom alone
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- who played important role for claiming dowry and inflicting torture, but
also the nearest family members of the groom (father & mother, sisters
and brothers) are also responsible for this mal-practices. Most of the cases
revealed that these were ultimately settled by arbitration, mutual
agreement between two parties and the cases were withdrawn from the
court for bi-lateral disposal. The magistrate of the court mentioned that
most of the females in our society are financially insolvent and it is very
difficult for them to run the cases. Hence they withdraw the case when the
counter part shows simple sympathy-to them. A good number of findings
of the study have been confirmed and proved in the ten instances of
dowry related cases taken from the court records.

7.0 Findings
a. Findings of the Study Areas

1. Itis observed from the study that 18.34% young men got married at
the age of less than 21 years and for the young women this figure is
26.67%, who got married at the age of less than 18 years which is a
direct violation of the existing Act and Rules; where the permitted
age of marriage for the bride and groom is 18 and 21 years
respectively . f

2. A significant number of young women and men (46.67% & 38.34%
respectively) did not even cross the secondary level of education at
the time of marrizge. But fact is, practice of dowry and level of
education are inveisely related in our society.

3. None of the young women holds ‘the occupation of government
service and most of them are housewife, on the other hand more than
one-third of the young men depend on primary level of occupation
(agriculture, agriculture day labour, construction labour,
rickshaw/van pulling etc.), 13.33% of them are unemployed and 5%
did not make any reply in this regard. It indicates the both the groups
may not be well aware of the adverse consequences of dowry. It is
depicted that more than one-third of the young women had no
mentionable income. On the other hand, most of the young men
(55%) had the income between Tk.3,000/- to 6,000/- only which 1s
insufficient to maintain their family and it may be one of the causes
of existence of dowry in the society.
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4. None of the young women respondents endorsed the view of men
that the initial slub of dowry was Tk. 15,000/- and 13.33% of the
bride informed that Tk. 45,000/- was given as dowry to the groom,
which was not acknowledged by any of the counter part.

5. It has been observed that all types of respondents prefer ornaments
and liquid cash as dowry followed by household articles and
marriage expenses. Parents prefer to give their girls ornaments rather
cash in hand.

6. Eighty-seven percent respo;liients opined that they have not given
consent of practicing dowry even they were not at all aware about
this matter. About two-thirds of them informed that they were aware
and not given consent. It was evident that two-fifths replied that they
were unwilling to face this situation, but they had nothing but accept
the proposal, they were forced to sacrifice their cherished wishes-not
to provide dowry in marriage even they were tully aware of the mal
practice. Majority of them told that they surrendered to the evil
condition as it has been established as a social ncrm.

7. It was opined by most of the respondents that "society would
appreciate” and "status ‘of grooms would be raised" if dowry is
absent as a condition of marriage, More than eighty percent young
men, young women and local people acknowledged that "status of
grooms would be raised" where dowry would not be paid.

8. The respondents told that stay in the parents house till demands of
dowry are met, physical and ntental torture, threats of divorce &
desertion, neglect i the family, use of abusive language, etc. might
be faced by the bride if the promised amount of dowry was not given
in full, or the money was delayed or deferred due to insolvency of
the bride's parents/ guardian..

9. It was found that the family faces lots of problems and hardship for
providing dowry. 'Economic condition ~f the family became worse
and they faced financial bankruptcy and its adverse consequences',
'loss of land property and other assets', 'negative consequence on
future younger generation' and 'loss of honour in the society' as a
consequence to meet the demand of dowry.

10. Most of the respondents replied that items of dowry (cash and kind)
were used for 'purchase of land, house & other properties', 'paying-
back loans'. However, most of the young women did not endorse
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these views. The young women obined that the dowry amount was
used for 'investment in small business', 'deposit for future use',
'buying household articles' and 'bribes for job security' etc. More
than two-thirds of the local people opined that money given as
dowry was used for 'unnecessary items of expenditure', and most of
the parents and young women held the same opinion in this aspect.
Most of the parents, local people and young men replied that dowry
money was spent for meeting the expenditure of marriage, which
may be avoided. -

11. Suggestions of the respondents to prevent dowry are reflected in
study. These include, 'strict enforcement of existing laws and rules',
'young person should feel strongly that dowry is not relevant to
marriage i.e. awareness creation', 'massive publicity of dowry laws
& regulations among citizens', 'empower women through education’,
'social isolation of the family giving/accepting dowry', 'follow
religious obligation regarding dowry'. Apart from the above
suggestions most of the respondents advocated that motivational
program should be launched by union parishads to reduce this bad
practice as a measure of prevention of dowry.

b. Findings of the Workshop

Every girl should be educated so that they may understand the real
meaning of life through awareness generation, education and skill
development. Both the bridegroom should ethically and morally be well
educated in terms of religious and existing education of marriage. Anti-
dowry campaign should be made as a part of school curriculum. A
national campaign to abolish dowry system is mandatory. Anti-dowry
struggle should be mad: as part of the mainstream political struggle. All
political parties should incorporate total eradication of the dowry system
from the country into their election manifesto. Women and men should be
motivated and organized to get involved in the process of anti-dowry
practices. Religious groups and leaders must devote themselves and take
steps in the awareness building and motivation against dowry. The imams
of mosques and mohaddes of madrashas should pursue to expand the
campaign against dowry. Media should take initiatives against the
consequences of giving and taking dowry, special programmes against
dowry may be launched in television and radio to motivate the young
generation and thus it may bring the changes and improvements in
society.
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c. Findings of the Caser, of the Court

Torture- physical and mental, inhuman behaviors are always linked with
a dispute of dowry. Most of the cases were ultimately settled by
arbitration, mutual agreement between two parties and the cases were
‘withdrawn from the court for bi-lateral disposal. The concerned
Magistrates viewed that due to economic insolvency, poor status &
position of the petitioners and earnest request of the respondents, the
petitioners ultimately agreed to withdraw the cases. Average required
time for disposal the cases was 18.1 months; and the maximum &
minimum required time for the same was 37 and 7 months respectively.
It was evident from the file that out of 10 annotated cases, concerned
Magistrate approved to withdraw 5 cases as per the request/ prayer of the
petitioners. The reason of withdrawn of cases by the petitioners could not
be found out in the files. It may so happen that the local arbitrary
board/union parishad took the responsibility to settle the matter and the
result might favour the petitioner. The magistrate of the court endorsed
this view. For 3 cases, out of 10, it was proved that the allegation
was quite true and the accused was given rigorous imprisonment from 1
to 4 years, and for 2 cases it-was proved that the allegation was false.

8.0 Recommendations and Conclusion
8.1 Recommendations

The following recommendations/suggestions have been made in the light
of the study on dowry as policy measures. Government, local bodies,
religious institutes, non-governmental organizations and law enforcing
agencies may find these useful as action strategies:

1. Awareness Creation: To prevent dowry it is necessary to create
social awareness among all sections of people, 'young person
should feel strongly that dowry is not relevant to marriage,
'massive publicity of dowry laws & regulations among citizens',
‘empower women through education' may be important tools of
increasing awareness against dowry in the society.

2. Appreciation of Non-dowry Marriage: Bill boards, banner, poster
etc. should be displayed in the open spaces indicating, "society
would appreciate” and "status of grooms would be raised" if dowry
is absent as a condition of marriage.
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3. Birth Certificate for Bridegroom should be an Obligatory During
Marriage: The concerned department of the government specially
the local bodies should strictly maintain and supervise the
minimum age requirement for marriage. And in this connection,
producing birth certificate both for the bride and the groom should
be an obligation during marriage registration. Local bodies should
come forward to issue birth certificate in the localities.

4. Education for Girls: Every girl should be educated so that they may
understand the meaning of lifé through awareness generation.
Anti-dowry campaign should be made as a part of school
curriculum. Girls should be given at least secondary level of
education before marriage, so that they can understand the real
meaning of marriage and conjugal life. Both the bride and the
groom should ethically and morally be well educated in terms of
religious and existing education of marriage. This will help to
protect the practice of dowry.

5. Role of Religious Leaders: Religious groups and leaders must
devote themselves and take steps for the awareness building and
motivation against dowry. The imams of mosques and Mohaddes
of madrashas should pursue to expand.the campaign against dowry.
Religious leaders should take interest to spread the
lessons/teachings of the evil of dowry in the light of religious
books.

6. Recognition of Bride's Share in Parental Property: The society
should recognize that "bride's share in parental property as her
right" and this right should be offered by the family members as
general practice and norm; concerned girl and every body else
should have a clear idea of how much she would be entitled to
receive. During this period, from the date of her marriage to the
date of the transfer of the property in her name, she should be
entitled to the inzome from the property, if so applicable; it will
help to reduce the mentality of groom's family to hanker after
dowry.

7. Execution of Dowry Prohibition Act: Government should take
necessary steps to enforce the Dowry Prohibition Act effectively
and efficiently. Physical separations, torture, assaults, mental
torture, threats, suicides, neglect in the family, hard work, abusive
language, starvation etc. may be treated as severe criminal offences
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under this Act. Strict implementation of existing laws and rules is
a mandate and punishment must be enforced.

Introduce Anti-Cowry and Pro-mahar National Campaign: A
national campaign to abolish dowry and evil social system is
mandatory, public protest should be organized against dowry.
Social isolation of the family giving/accepting dowry should be
standard norm and steps should be taken to encourage and promote
non-dowry marriages.

In the ' Friday's Juma Khutba', 'imams of mosques' may brief the
people that mahar is a mandate for legalizing marriage and dowry
is strictly prohibited in this regard, it is fully unislamic.

. Role of Political Parties: Political parties should stand against

dowry. All political parties may launch such programmes so that
practice of dowry would be dishonoured in the society. And this
should be incorporated. in their election manifesto.

10.Proper Role of Media: Media should take initiatives against the

11.

consequences of giving and taking dowry, special programmes
against dowry mey be launched in television and radio to motivate
the young generation and thus it may bring the changes and
improvements in society. “

Provide Legal and Financial Assistance: The petitioner (bride)
should be given legal and financial assistance to run the case.
Because, it was evident that most of the cases were withdrawn
from the court for bi-lateral disposal at the time of final verdict and
cases were ultimately settled by arbitration, in spite of the merit of
the cases. In most of the cases economic insolvency, poor status &
position, the petitioners ultimately agreed to withdraw the cases.
Hence, to overcome this unexpected and unwilling behaviour of
the brides, government should come forward to assist them in
terms of legal (appointing government lawyers without fee) and
financial support, so that proper justice could be ensured in this
regard.
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8.2 Conclusion

Dowry is a curse and evil. But in fact, it has been approved as an integral
component of marriage. However its modes of expressions vary from
people to people, depending their educational, occupational, cultural,
regional and ethnic bakgrounds. Dowry in cash and gold (ornaments)
occupy either first or second priority for all sections of society - young
and old, women and men, rural and urban, higher and lower education
groups as well.

As dowry has been recognized as an’integral part of marriage in rural
poor families, consensus among all a sections of people is a must to
escape from this. Hence, awareness building, strong publicity against
dowry, female education and empowerment, role of religious leaders,
execution of the related laws and rules should be a mandate to come out
from the inhuman term -dowry.
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Appendix-I
Table-2: Age Distribution Pattern of the Respondents
Age in year - Respondnets
Parents of Young Men | Young women | Local People Grand Total
bride-groom
15-17 - 4(6.67) 8(26.67) 12(5.71
18-20 - 7(11.67) 10(33.33) 17(8.10)
21-25 - 10(16.67) 7(23.33) - 17(8.10)
26-29 g 14(23.33) 3(10.00) 9(15.00) 26(12.38)
30-39 13(21.67) 17(28.33) 2(6.67) 15(25.00) 47(22.38)
40-49 24(40.00) 8(13.33) - 12(20.00) 44(20.95
50-59 19G31.67) - F 18(30.00) 37.(17.62)
60-69 3(5.00) - 6(10.00) 9(4.29)
70+ 1(1.67) B 3 - 1(0.48)
(zul;:?(rl.:ll;c;g!y 60(100.00) 60(100.00) 30(100.00) 60(100.00) 210(100.00)
‘Figures in the par indicate p g
Appendix-II
Table-3: Educational Status among Different Groups
Lavel of Respondnets
Education ;
Parents | Young Men Young Local | Grand Total
y women People
Illiterate 6(10.00) 3(5.00) 2(6.67) 5(8.33) 16(8.11
Can Sing 7(11.67) 4(6.67) 3(10.00) 6(10.00) 20(9.52)
only ;
Primary 9(15.00) 6(10.00) 5(16.67) 10(16.67) | 30(14.28)
Junior High 18(30.00) 10(16.67) 4(13.33) 11(18.33) | 43(20.48)
Secondary 9(15.00) 19(31.67) 8(26.67) 10(16.67) | 46(21.90)
Higher 6(10.00) 12(20.00) 5(16.67) 8(13.33) 31(14.76)
Secondary
Bachelor/ 2(3.33) 5(8.33) 1(3.33) 6(10.00) 14.(6.67)
Degree i
No Response 3(5.00) 1(1.67) 2(6.67) 4(6.67) 10(4.76
Grand Total | 60(100.00) 60 30 60 210(100.00)

“Sources : Field Survey

*Figures in the parenthesis indicate percentage
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Appendix-111
Table-4: Occupational Status of the Respondents
Occupation Respondnet:

Parents Young Men Young women Local People Grand Total
Agriculture 8(13.33) 5(8.33) - 6(10.00) 19(9.05)
Agriculture day 7(11.67) 3(5.00) 1333) 5(8.33) 16(7.62)
labour
Wage(Construction lsbour) 6(10.00) 5(8.33) 3(10.00) 5(8.33) 19(9.05)
Rickshaw/ 7(11.67) 9(15.00) - 4(6.67) 20(9.52)
Van Pulling
Service(Govt) 3(5.00) 1(1.67) < 7(11.67) 11(5.24)
Service(Pvt+NGO) 2(3.33) 2(3.33) 13.33) 9(15.00) 14(6.67)
Business(Commerce/ 9(15.00) 11(18.33) 4(13.33) 12(20.00) 36.(17.14)

ﬁ_mall Business
Fishing 3(5.00) 46.67) - . 7(3.33)
Unemployed . 8(13.33) 26.67) 10(4.76)
Self-employee 6(10.00) 7(11.67) 4(13.33) 9(15.00) 26(12.38)
Housewife 3(5.00) = 10(33.33) E 13(6.19)
No response 4(6.67) 3(5.00) 2(6.67) 1(1.67) 10(4.76)
Others 2(3.33) 2(3.33) 3(10.00) 2(3.33) 9(4.29)
Total 60(100.00) 60(100.00) 30(100.00) 60(100.00) 210(100.00)
Sources: Field Survey
‘Figures in the p hesis indicate p g
Appendix-1V
Table-5: Monthly Income of the Respondents
Income (In Tk.) Young Men Young women

Less than 2000 * 3(5.00) 11(36.67)
2000-3000 4(6.67) 5(16.67)
3000-4000 11(18.33) 4(13.33)
4000-5000 12(20.00) 2(6.67)
5000-6000 " 10(16.67) -
6000-7000 5(8.33) -
7000-8000 3(5.00) -
8000-9000 2(3.33) -
9000-10,000 3(5.00) ! -
10,000+ 2(333) 3
No response 5(8.33) 8(26.67)
Grand Total 60(100.00) 30(100.00)

Sources: Field Survey

Figures in the parenthesis indicate percentage.
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: Appendix-V
Table-6: Dowry Received and Given by the Respondents
Dowry in No. of Respondents
Taka
Young Men (Groom) Young Women (Bride)
Received Dowry Given Dowry
15,000/- 23(38.33) 0 (00.00)
20,000/- 18(30.00) 7(23.33)
30,000/- 17(28.33) 8(26.67)
35,000/- 1(1.67) 6(20.00)
40,000/- 1(1.67) 5(16.67)
45,000/- - 5(13.33)
Total 60(100.00) 30(100.00)
ources: Field Survey
‘Figures in the p h dicate p g
Appendix- VI
Table-7: Perception about Components of Dowry
Comp t Respondents
Parents Young Men(Groom) Young Women (Bride) Local People
n=60 n=60 n=30 n=60
Yes No Don't Yes No Don't | Yes No Don't Yeos No Don't
know know know know
Ligiud cash | 86.67 | 8.33 5.00 9333 | 500 * | 1.67 | ggio | 6.67 333 91.67 | 5.00 3.33
88.33 | 667 |5.00 8633 | 833 | 333 |gass | 333 | 333 | 8667 | 833 | 500
Omaments
Marrige 7167 | 13.33 | 1500 | 63.33 | 21.67 | 15.00 | gooo | 23.33 | 16.67 | 60.00 | 25.00 | 15.00
expenses 3
Households | 73.33 | 15.00 | 11.67 | 6687 | 21.67 | 11.67 | 7333 | 2000 [6.67 |[6333 | 2333 | 1333
articles, Khat, <
TV, Freez etc
Cloths for 5500 | 23.33 | 21.67 | 50.00 | 36.67 | 13.33 | sgq7 | 26.67 | 16.67 |51.67 |3500 | 13.33
relatives and
bride
Jobiofferof | 48.33 | 2667 | 2500 | 56.33 | 2500 | 16.67 | so00 | 26.67 | 2333 | 60.00 | 21.67 | 18.33
job
To meet 3667 | 3167 | 28.33 | 40.00 | 35.00 | 25.00 | 4000 | 36.67 | 2333 | 36.67 | 36.67 | 26.67
Educational
E i
‘Agriufture. 3333 | 3500 | 3167 | 50.00 | 21.67 | 28.33 | 3667 | 33.33 | 30.00 [ 46.67 |23.33 | 30.00
land/Property
Cow for 3167 | 33.33 | 3500 | 56.67 | 2500 | 18.33 | 4333 | 40.00 | 16.67 |[53.33 | 26.67 | 20.00
cultivation
Home/Home | 2633 | 35.00 | 36.67 | 45.00 | 40.00 | 15.00 | 4000 | 50.00 [ 10.00 | 40.00 | 4167 | 1833
stead land
Fixed deposit | 25.00 | 3333 | 41.67 | 1833 | 48.33 | 33.33 | 3000 | 56.67 | 1333 | 1500 |50.00 | 35.00
Vehicles 3000 | 2833 | 38.33 | 40.00 | 31.67 | 26.33 | 3333 | 46.67 | 20.00 | 3333 | 3500 | 31.67
Tomeetthe | 26.67 | 3000 | 43.33 | 23.33 | 41.67 | 35.00 | 1g¢7 | 60.00 | 2333 | 2000 |4333 | 3667
demand for
certain period
Sourcel:ggﬂeld Survey
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Appendix- VII

Table-8: Justification of Demanding Dowry

Responses Young Men Young Women Local People
n=25 n=6 n=30
Yes No Don't Yes No Don't Yes No Don't
know know know

Groom's  sister :
was paid dowry to | 56:00 24.00 20.00 33.33 50.00 16.67 80.00 26.67 13.33
getback what was
lost
To follow tradition | 64.00 20.00 16.00 50.00 33.33 16.67 7333 16.67 1.00
of the society S
It is bride’s sh: 2
i et | 4400 | 36.00 20.00 6667 16.67 16.67 4333 40.00 16.67
property :

To compensate

educational/  job { 32.00 40.00 28.00 33.33 §0.00 16.67 40.00 43.33 16.67
expenses of the
H oo I (S—
52.00 28.00 20.00 50,00 | 16.67 33.33 33.33 43.33 23.33
To maintain '
regular expenses
of their first life
6000« | 24.00 16.00 3333 33.33 33.33 46.67 40.00 13.33
To set up a life of ;
bride- grooms J .
48.00 28.00 24.00 50.00 33.33 16.67 10.00

To have a good
groom (educated

& established)
ources: Field Survey
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A4
Appendix- V1II
Table-9: Methods of Mobilizing the Money of Dowry
Methods Parents of bride Young Men (groom) Young Women Local People
n=30 n=60 n=30 n=60
Yes No Don't Yes No Don't | Yes No Don't Yes No Don't
know know know know

Self deposited | 16.65 66.70 | 1665 | 1167 | 56.67 | 31.66 | 4900 | 5667 | 33.33 18.33 | 55.00 | 26.67
money
Loan from N
relatives 7003 | 1332 | 1665 | 68.337 | 13.33 | 18.34 7333 1333 | 1334 | 68:33 | 13.33 18.34
ffriends and :
others =
Loan against | 19.99 | 66.69 | 13.32 | 20.00 70.00 | 10.00 | 2000 | 73.33 | 6.67 2333 | 66.67 | 10.00
land
Loan against | 6670 | 23.30 | 10.00 2667 | 10.00 |ggpor | 1333 | 2667 | 61671 | 2833 | 10.00
interest (non- )
institutional)
Loan against | 16.65 | 7003 | 13.32 | 15.00 70.00 | 15.00 | 4900 | 7333 16.67 | 20.00 | 65.00 | 15.00
interest
(institutional)
Sales of
assets 56.61 33.39 | 10.00 | 5187 | 3667 | 11.66 40.00 13.33 | 53.33 | 35.00 11.67
(livestock/po | 697
ultry) gold &
etc.
Dowry 23.30 43.40 33.30 16.67 48.33 35.00 1333 50.00 36.67 25.00 41.67 33.33
received for ;
brother
Corruptionith | 6.67 80.00 | 13.33 | 5.00 76.67 | 18.33 | g67 80.00 | 13.33 11.67 | 75.00 13.33
eft and other ) 1
unlawful
means
Land saling 1000 | 7335 | 1665 | 6.67 7500 | 18.33 | 333 | 80.00 | 16.67 13.33 | 75.00 11.67

Sources: Field Survey
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Appendix-IX

Table-11: Social Responges Towards Marriage, where Dowry is not Paid

Response Parents Young Men Young Women Local people
n=60 n=60 n=30 n=60

Yes No | Don't | Yes No | Don't | Yes No | Don't | Yes No | Don't

know know know know

4 11.67 | 15.00 | 83.33 | 6.67 | 10.00 6.67 | 13.33 mﬁ} 30.00 | 11.67

Society
appreciates |
Society

does not :
appreciate P
There may be | 56,67 | 23.33 | 20.00 [ 35.00°] 51.67 | 13.33 | 26567 | 56.67 | 16.67 [ 38.33 | 41.67 | 20.00

35.00 | 31.67 | 23.33 | 61.67 | 15.00 | 20.00 | 50.00 | 30.00 | 28.33 | 38.33 | 33.24

alternative
arrangement
if not dowry
Groom's 18.33 | 51.67 | 30.30 | 13.33 | 65.00 | 21.67 | 13.33 | 66.67 | 20.00 | 15.00 | 58.35 | 26.67
fame has
fallen

Groom's
status

raised . |
Groom's 15.00 | 68.33 | 16.67
social

status

diminishes
Sources: Field Survey

11.67 | 13.33 | 81 833 | 10.00 10.00 10.00 | 10.00

73.33 | 15.00 | 6.67 | 35.00 | 833 | 10.00 | 70.00 | 20.00
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Appendix-X

Table-12: Consequences of Non-payment of Dowry, a Bride may Face

Consequences Parents of Bride Young Women Local people
n=30 n=30 n=60
Yes No | Don't | Yes No Don't Yes No Don't
know know know
Divorce 53.29 5333 26.67 20.00 50.00 13.33 21.67
26.65 | 20.06
Stay in the parent hosue till | 70,00 63.33 2333 13.34 61.67 21.67 16.66
demand are met 16.66 13.34
Physical torture 6335 2331 70.00 13.33 16.67 56.67 23.33 20.00
: 13.34 g
Overloading of household 66.67 | 20.00 13.33 51.67 2833 20.00
work to bride 60.00 26.65 13.34
Mental torture 16.66 56.67 23.33 20.00 50.00 3333 16.67
5002 | 3332
Non-cooperation from family | 30.00 60.00 16.67 23.33 40.00 28.33 31.67
members 46.69 | 2331
Deprives from groom's | 56.69 7333 10.00 16.67 55.00 21.67 23.33
love and affection 26.65 16.66 | -
Looses love & affection of the |  50.02 26.65 23.31 63.33 20.00 16.67 3833 20.00 21.67
groom's family
Can't express opinion in | 56.69 30.00 13.34 66.67 13.33 20.00 60.00 26.67 13.33
the family affairs
Murder 56.69 16.66 46.67 30.00 23.33 30.00 41.67 2833
26.65
Loosing status in the 13.33 21.67
family 60.01 26.65 6333 °| 2333 13.33 65.00
13.34
Neglected by family | 50.02 | 36.64 70.00 16.67 1333 S1.67 | 25.00 23.33
b 13.34
Neglected by members of | 26.65 56.67 20.00 2333 20.00 | 6000 20.00
the society (neighbour & 56.69 16.66
relatives)
Threat of desertion and 2331 1000 |7 7666 1333 10.00 7161 1333 15.00
6669 :

divorce
ources: Field Survey
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. Appendix-XI
Table-13: Consequences Faced by Family for Giving Dowry
Consequences | Parents Young Men Young Women Local people
n=60 n=60 n=30 n=60
Yes | No Don't | Yes | No Don't | Yes | No Don't | Yes | No Don't
know know know know

Lost of land 65.00 | 15.00 | 20.00 | 56.67 | 11.67 | 31.66 | 76.67 | 10.00 | 13.33 r’Tﬂ.Oﬂ 8.33 | 21.67
proeperty and -
other assets

833

10.00.| 13.33 | 83.33 | 6.67 | 10.00 | 80.00 | 11.67 | 8.33

Negative
consequence on
future younger
| generation o .
Disharmomy in | 61.67 | 15.00 | 23.33 | 43.33 | 33.33 | 23.33
the brides
family
Disharmomy in 36.67 | 41.67 | 21.66 | 35.00 | 46.67 | 18.33 | 30.00 | 53.33 | 16.67 | 40.00 | 38.33 | 21.67
the grooms family
i—‘:“m‘hemi" 43.33 | 36.67 | 20.00 | 46.67 | 35.00 | 18.33 | 63.34 | 13.33 | 23.33 | 58.33 | 13.33 | 28.33
Loss the honour | 61.67 | 11.67 | 26.66 | 53.33 | 31.67 | 15.00 | 70.00 | 10.00 | 20.00 | 65.00 | 8.33 | 26.67
in the society !

11.67 | 13.33 | 25.00 16.67

20.00 | 50.00 | 33.33 | 16.67

T‘Xt’tﬂ‘l stress 17333 | 11.67 | 15.00 | 11333 | 18.34 16.67 | 80.00 | 11.67 | 8.33
nd 1 - . o
consequences L
Sources: Field Survey
Appendix-XII
Table-14: Spending Pattern of Dowry
Spending Young Men Young Women Local people
Pattern n=60 n=30 n=60
No | Don't| Yes No Don't Yes No Don't
know know know

| 11.67 | 833 | 30.00 | 5333 | 16.67 | 60.00 .| 26.67 13.33
33.33 | 28.34 | 36.67 | 40.00 | 23.33 33.33 45.00 21.67

11.67 | 833 13.33 16.67 23.33 10.00

Pay-back loans
Buy omaments for
| bride

Purchase land
house &  other
proeprties : et

lnvﬁim' in small | 51,67 | 28.33 | 20.00 | 40.00 | 23.33 36.67

8000

36.67 23.37

Deposited ~ for | 45.00 | 40.00 | 15.00 | 33.33 | 20.00 | 46.67 45.00 36.67 18.33
future
Purchase vehicle | 61.67 | 23.33 | 15.00 | §3.33 /| 26.67 | 20.00 53.33 21.67 25.00
Buy housebold | 40.00 | 46.67 | 13.33 | 43.33 | 2333 [ 33.33 45.00 35.00 | 20.00

articles

Bribe for job | 48.33 | 23.33 | 28.33 3333 26.67 35.00 41.67 23.33
security
Meeting  marriage | 65.00 | 20.00 | 15.00 |
expenditure : :

Purchase  customary | 20.00 | 46.67 | 33.33 4333 36.67 20.00 55.00 25.00
gift for relatives

Unnecessary 50.00 | 30.00 | 20.00 | 60.00 | 16.67 2333 | 68,33 20.00 11.67
Expendi : -
Sources: Field Survey

20.00 13.33 53.33 31.67 15.00
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Appendix-XIII

Table-15: Suggestions of the Respondents to Prevent Dowry

Responses Parents Young Men Young Women Local people
n=60 n=60 n=30 n=60

Yes No | Don't | Yes No | Don't | Yes No | Don't | Yes No | Don't

know know know know

Massive publicity | 81.67 | 5.00 | 13.35 6.67 | 13.33 | 86 333 | 10.00 | 8333 | 5.00 | 11.67

of dowry laws &
regulations among
citizens

Strict 7833 | 833 | 1334 | 333 6.67 833
implementation of &

existing law & .
rules : i

Social isolation of | 71.67 | 13.33 [ 15.00 | 68.33 | 20.00 | 11.67 | 80.00 | 6.67 | 13.33
the family
giving/accepting
| dowry
Minimize
weeding
expenses
formalities 4

Young  pemon | 8500 | 6.67 | 833 ,§1.67 833

11.66

11.67 | 76.67 | 16.67 6.67 10.00

10.00 10.00
should feel i
strongly that
dowry is ot |*
relevant in case of
marriage/
awareness creation s
Education for | 81.67 [ 5.00 | 1333 | 71.67 | 11.67
Women
Empowerment

Modify existing | 80.00 | 833 | 11.67 | 75.00 | 10.00 | 15.00 8333 6.67 | 1000 [83.33:| 6.67 | 10.00

6.67 | 81.67{ 500 | 1333

culture etc.
among

|_parents/couple v :
Follow religions 8}33 - 16.67 | 78.33 | 333 | 1834 786:67: 333 | 10.00 85,00 | 5.00 | 10.00

obligation . .
regarding dowry : t S .
Provide 7167 | 15.00 | 13.33 | 66.67 | 15.00 | 1833 [ 70.00 | 13.33 | 16.67 | 78.33 | 10.00 | 11.67

motivational
program by Union
parishad

representatives
ainst dowry
aourccs: Field Survey




